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W7woriowioe MESSAGES

As we reflect on the journey we've traversed, the W7Worldwide team finds renewed vigor
in our shared spirit.

Rooted in @ common goal, our thriving community is fueled by a passion to connect
people and create enduring impacts.

Beyond mere accolades, our achievements are reflections of the profound influence
we've wielded across industries.

Looking to 2024, our resolute mission persists: to break barriers, innovate ceaselessly,
and etch an enduring legacy in marketing communication.

More than a team, we are a formidable force, and our combined strength stands as our
paramount asset.

Let's venture into this new chapter united, armed with creativity, dedication, and a
shared vision.

Here's to a year of collaborative triumphs, pioneering campaigns, and an ongoing legacy
of influence.
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W7woriowioe MESSAGES

As we stand at the threshold of another year filled with transformation, my heart swells
with gratitude and pride, acknowledging the collective efforts that have shaped our
remarkable journey at W/Worldwide.

The unwavering commitment of W/Worldwide to bridge people and create a lasting
impact remains steadfast, deeply embedded in the core of our ethos.

As an independent, multi-award-winning marketing communications consultancy
agency, our relentless passion for excellence propels us forward.

As we gaze into the landscape of 2024, let us wholeheartedly embrace the challenges
and opportunities that await.

In our dynamic industry, the mandate is not merely to meet but to surpass expectations.

Let's push our limits, foster innovation, and be industry trailblazers, driven by our
collective spirit to soar to new heights in uncharted territory.
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WZworiowioe MESSAGES

As we stand on the brink of another transformative year, | extend sincere appreciation
for the dedication, creativity, and résilience that have fueled our collective journey.

At W7Worldwide, our enduring mission is to connect people and leave a lasting impact.

Navigating the dynamic marketing communication landscape, we remain committed to
reshaping public perceptions and setting new benchmarks for excellence.

In 2024, let's challenge norms, push creative boundaries, and surpass client
expectations.

Together, we solidify our standing as an independent, multi-award-winning consultancy,
leaving enduring impressions.

Our success transcends campaigns and awards; it's in the relationships built, trust
earned, and positive impacts created.

As we embark on the next journey, let's carry forward W7Worldwide's spirit of
collaboration, innovation, and excellence.

Bridging connections, creating impact - together, we are W7Worldwide!
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NOMINATIONS

MEPRA 2023

BEST F&B CAMPAIGN
WORKING AT PACE TO DELIVER FOR SAUDI ARABIA'S LEADING SUPERMARKET

PRCA

wwwwww

PRCA DIGITAL AWARDS 2023 ===

BEST DIGITAL MARKETING CAMPAIGN
» COMMUNICATING THE UNIFYING SPIRIT OF RAMADAN

BEST PERFORMANCE IN A DIGITAL CAMPAIGN
* SHOWCASING THE EXCELLENT WORK BEHIND HAJJ

BEST USE OF REPORTING AND MEASUREMENT
IN A CAMPAIGN

« REDEFINING RAMADAN DINING EXPERIENCES

e LAUNCHING THE REGION'S NEW HEALTHCARE INSURANCE HQ

BEST USE OF VIDEO IN A CAMPAIGN
e SHOWCASING THE EXCELLENT SERVICE BEHIND HAJJ

@ GLOBAL RECOGNITION






r g PayTabs

I I Simple and Trusted Payments

We were looking for a partner with real influence at Baytabs and
W7Worldwide surpassed all our expectations. They worked on a
significant campaign and used their extensive public relations
expertise to reach out to our key stakeholders in the Kingdom of
Saudi Arabia and beyond to obtain the maximum exposure.

p

The W7Worldwide team conducted an in-depth research exercise
and did an exceptional job of understanding our company, its
needs, and purpose before providing us with an amazing
communications plan. This made us realize that the team is
competent, easy to deal with, approachable, and highly
professional, building our confidence in the W7Worldwide team.

What | appreciated most was that the team ensured that
PayTabs is well-updated during each stage of the process. Their
knowledge of the local media gave us a fresh perspective on our
approach to future PR activities such as press releases.

[ would like to express my gratitude and appreciation to the
W7Worldwide team for doing an excellent job for us. | look
forward to many more such professional engagements with
W7Warldwide in the future.

I

Tl s LogiPoint
J J aytuaglll Giloaall gySai

Our partnership with W7Waorldwide was not just a collaboration,
but an exceptional journey of success. We were impressed by its
professional team and their unparalleled level of experience in
PR and communications. They took the time to understand
LogiPaint's business needs and objectives, and were able to
develop a comprehensive PR strategy that aligned with our goals.
Their attention to detail and thoroughness in planning was
impressive.

The W7Worldwide team has consistently delivered results that
exceeded our expectations. Their proactive approach and their
ability to adapt quickly to changing circumstances helped us
continuously progress towards achieving our goals effectively.
Their unwavering commitment to excellence and delivering
high-quality services has greatly aided in building a strong
reputation in our industry.

At LogiPoint, we look forward to continuing our partnership with
W7Worldwide on future campaigns. Their expertise and
dedication make them a valuable asset to any organization
seeking exceptional PR services.

|/ /
14 BRAYZAT

W7Worldwide are extremely knowledgeable about KSA which

helps ensure both the content they create and the publishers

they distribute their Press Releases to are as relevant to the
| Saudi market as possible.

S

| would definitely recommend working with W7Wordlwide!

@ TESTIMONIALS
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 DRAGCS

We at Dragos, a leading international industrial cybersecurity
company “on a relentless mission to safequard civilization,”
commend W7Worldwide for its outstanding achievements in
public relations and its deep understanding of the cybersecurity
sector, the local and regional markets, and the media landscape.

W7Worldwide helped us achieve our strategic objectives in Saudi
Arabia and realize our mission of protecting civilization and help
give more organizations direct access to industrial cybersecurity
technology.

W7Worldwide developed thoughtful and innovative
communication campaigns that helped educate the market
about the rise of cybersecurity threats in the region and spread
the news about our expansion and new partnerships in KSA.
These campaigns exceeded our expectations in generating
media coverage and visibility for us, reaching our key target
audiences and supporting our business growth.

Throughout our work with W7Worldwide, the agency and team
have been passionate, innovative, knowledgeable, and
professional by producing high-quality work and achieving
desired results. We look forward to continuing working with
W7Worldwide, as our communications partner, building on the
mutual success achieved to date.
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At FRSS Makkah Hotels, we always strive to be a leading
hospitality brand in Saudi Arabia and beyond. Our collaboration
with W7Worldwide has helped us achieve this goal.

The W7Worldwide team is highly professional and understands
our needs perfectly. They developed an innovative
communications strategy that helped us to showcase our
excellence in the hospitality sector, enhance our reputation, and
achieve our strategic objectives. This strategy included
comprehensive research, engaging content creation, and
effective media management.

W7Worldwide has exceeded our expectations and positioned our
hotels as industry leaders. its strategic campaign successfully
achieved our specific goals, including increased media coverage,
visitor numbers, and search engine optimization. Additionally, it
has helped us align our brand with the Kingdom's ambitious Vision
2030.

What impressed us most was its ability to highlight the distinctive
elements that make FRSS Makkah Hotels stand out in the
competitive hospitality sector. The campaign effectively
emphasized our unique offerings and contributions to the
community, as well as our awards and prestigious reputation. This
has strengthened our image in the industry.

We highly recommend W7Worldwide to any organization that
wants to build a strong brand and enhance its reputation.
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W7wvoriowinoe MEDIA CENTRE

DEC?/

o W/Worldwide's ‘Amazing Arabic' video Celebrates the Language as Bridge between Civilizations

MAR - FEB

* Digital Transformation Pushing PR industry to Embrace Smart Strategies

o Video Creates Ramadan's ‘Unity' Spirit
o / Special Dishes from Kingdom's Northern Region to Try this Ramadan
» W7Worldwide spotlights key Ramadan customs of Kingdom's northern region

MAY

o Eid Al-Fitr: A social a festival in the northern region

JUN

» Hajj reflects the power of communication
» Knights of Hajj. Video shows the Kingdome's excellent services and preparedness

JUL
o W7Worldwide video highlights PR's wider role in society

o W/Worldwide's inspiring video commemorates Saudi Arabia's remarkable journey on its 93rd National Day

e WA PuaU Wil PN eUNnDUI LS
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» Boosting PR Campaign Performance with Artificial Intelligence

* In celebration of World Television Day... W7Worldwide Emphasizes TV's Ongoing Relevance in the
Digital Age

m MEDIA CENTRE



COUERAGE
HIGHLIGHTS
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W7Worldwide's inspiring video commemorates
Saudi Arabia's remarkable journey on its 93rd
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SHARING THOUGHT LEADERSHIP

MAY

e Jquuill Cuuy deole Ul olmall Gaild

o W/Worldwide reports record Year-on-Year growth

 W7Worldwide: A Prominent Marketing Communication Agency On A Mission To Build Long-Lasting
Brand Reputations

JUN

¢ “113g0)” buwqll Guidl ..aolall wldlall ¢llang “aolail

e W/Worldwide: Navigating the Changing Landscape of Communication with Intensive PR Skills

e Who's Who: Abdullah Inayat, director of marketing communications consultancy agency W7Worldwide




COMERAGE
HIGHLIGHTS
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SHARING THOUGHT LEADERSHIP

JAN
e W/Worldwide fortifies its leading position at 2022 MEPRA Award

MAY

o /Worldwide reports record Year-on-Year growth
o W/Worldwide: A Prominent Marketing Communication Agency On A Mission To Build Long-Lasting
Brand Reputations

JUL
e Who's Who: Abdulrahman Inayat, director of W/Worldwide

o W7Worldwide holds the status of being a key ally for the Social Responsibility Association
o W/7Worldwide: Navigating the Changing Landscape of Communication with Intensive PR Skills

e Trends that will shape our PR industry
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MEDIA CENTRE

COVERAGE

HIGHLIGHTS
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WrWarldwide fortifies its leading position at 2022
MEPRA Award
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WworLDWIDE

MAINTAININ[/;NLEADERSHIP
THE FOREFRONT

THROUGH ACTIVE PARTICIPATION IN GLOBAL CORPORATE SOCIAL RESPONSIBILITY (CSR) INITIATIVES,
CONVEYING UPLIFTING NARRATIVES, SHAPING PERCEPTIONS ACCURATELY,
AND ENHANCING THE INDUSTRY'S REPUTATION,
WE STEADFASTLY DEDICATE OURSELVES TO THE PUBLIC RELATIONS SECTOR.

WworLDWIDE

PERPETUATES ITS LEGACY OF INNOVATION AND EXCELLENCE,
MARKING ANOTHER YEAR OF TRIUMPH IN 2023

OUR ENDEAVORS THIS YEAR HAVE YET AGAIN ESTABLISHED A NEW STANDARD FOR CREATIVITY AND IMPACT,
REINFORCING OUR POSITION AT THE HELM.

@ TOTAL IMPRESSIONS 1,909,850,605

03 GUIDES

WITH ONE GUIDE EVERY MONTH

FOR 12 MONTHS
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HIGHLIGHTING COMMUNICATIONS IMPORTANCE

In a world where digital engagement shapes perceptions and outcomes, W7Worldwide has once again
demonstrated its expertise in crafting campaigns that resonate and engage. Our comprehensive
approach across various platforms has not only enhanced brand visibility but also fostered meaningful
interactions.

@ MOMENTS



WORLD RADIO DAY

Our World Radio Day initiative celebrated the timeless connection and information-sharing that
radio brings to our daily lives, proving its enduring relevance in the digital era.

del3l_,ollell_pgul#

H#WorldRadioDay

The Campaign Garnered Online and Offline Engagement of: 09%

@ MOMENTS



INTERNATIONAL WOMEN'S DAY

For Women's Day, we spotlighted the indispensable role of women in the communications sector
and beyond, advocating for dialogue, recognition, and equality.
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The Campaign Garnered Online and Offline Engagement of: 13%
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RAMADAN CAMPAIGN

During Ramadan, our campaign focused on spirituality and community, highlighting unity and
reflection through engaging content and initiatives. It helped us resonate deeply with audiences

across the globe.
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The Campaign Garnered Online and Offline Engagement of: 25%
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HAJJ CAMPAIGN

Our Hajj campaign honored the spiritual essence of the pilgrimage, connecting the faithful with
messages of devotion and communal belonging. Our creative efforts fostered a deeper

understanding and appreciation of Hajj.
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The Campaign Garnered Online and Offline Engagement of: 25%
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INTERNATIONAL YOUTH DAY

Youth Day was a celebration of the dynamic potential of the younger generation, engaging them
with innovative content to inspire change and progress. The campaign empowered young
voices, highlighting their potential to drive positive change and innovation in society.

Al gwlwl gm poul pmacag uq.u.l.l.ll.,gﬁn.i uh;hl]k_‘,_ﬂJLﬂJI paul#
Nurturing Youths Todoy to Build & Promising Tomasr #internationalYouthDay

The Campaign Garnered Online and Offline Engagement of: 09%

@ MOMENTS



WORLD TELEVISION DAY

On TV Day, we underscored the ongoing significance of television as a medium for shaping
narratives, entertainment, and public opinion, highlighting its adaptability and relevance. It
underscored television's evolving role in our lives, from a source of entertainment to a critical
platform for storytelling and information.
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Livw Entoraenmord Shaw |

The Campaign Garnered Online and Offline Engagement of: 10%

@ MOMENTS



ARABIC LANGUAGE DAY

Arabic Language Day was an ode to the linguistic and cultural richness of the Arabic language.

The Arabic Language Day campaign honored the beauty of the language, promoting its
significance as a cornerstone of cultural heritage and communication.

fupal &aal Jo |

Sdan)l Lo Luiall cloj go

-1*_ Y GuOlhin Wigm' , Jde Elbag m.u;n.nﬂJ.lLuL.n..

L 2030 8u9) widamiual 1jjaig
i

N\ By Jealgill Ged dupal (o

4. dusaal aaul wulall guathgall Jus pulas
a0l wlidallg oS pivl 8615 L0

B gl B

wiclaiall o0 dusaall asul Juooiul
sabgall Juol oy

0l olais)l poll pao paoo Al)
Gliuio JS 0 dglaiali

L e ——

——

The Campaign Garnered Online and Offline Engagement of: 13%
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BAYZAT: BAYZAT

EMPOWERING HR
AINESAUDI ARABIA

Bayzat is a UAE-based digital disruptor specialising in HR, Payroll, and Employee Benefits
platforms.

|ts mission is to revolutionise the work-life experience for enterprises across the Middle East by
providing process efficiency and significant advantages to employees.

W7Worldwide supported Bayzat's vision to achieve breakthrough awareness with relevant target
audiences in Saudi Arabia.

We built a campaign on Bayzat's key points of difference in innovation, showcased their services
and sought to create a dialogue with relevant media for future communications.

We researched the brand strengths of Bayzat and mapped them against key target audiences
within KSA, such as HR professionals of large and medium-sized companies and employees who
would be able to see the efficiency impacts of Bayzat's platform.

Using our customised media relations database, we developed a detailed list of relevant media
outlets who would be interested in hearing the Bayzat story.

Bayzat's business model is built around the possibilities afforded by the digital transformation
the world is currently witnessing.

We sought to leverage this wider point and showcase how Bayzat's services help business
transformation.

We recognised this can be a challenging concept to communicate, so our strategy was focused
on longer-form articles and media interviews to give Bayzat's senior leaders the opportunity
they needed to explain the advantages provided by the HR platform.

We adopted a drip-feed approach to the campaign, highlighting different aspects of Bayzat's
services to create a more rounded view of the brand offer.

We prepared a long-form article highlighting Bayzat's potential to ‘electrify’ the Saudi Arabian
workplace with its time-saving digitised platform. This gave exposure to Bayzat's CEQ, who
authored the article.

A second strand of activity focused on Bayzat's ability to empower Saudi Arabian companies
with greater control and analysis of HR processes.

We prepared a press release and secured an interview for Bayzat's CEQ in Riyadh Daily. We made
all materials available in both Arabic and English, and our team worked extensively with the
relevant media contacts to optimise the coverage for our client.

For these two bursts of activity, we achieved extensive media coverage for Bayzat in both
Arabic and English-language media, securing 47 news articles and near 950,000,000
impressions.

This work established Bayzat's voice within the Saudi Arabian market and built an excellent
media platform for future communications.

CAMPAIGN SHOWCASE




IMPACT GENERATED

@IMPRESSIONS

900,000,000

COVERAGE HIGHLIGHTS
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BUPAMARABIA: Bup
LAUNCHING THE REGION’S
NEW EIEALTHCARE INSURANCE HQ

Bupa Arabia for Cooperative Insurance is the leading healthcare insurance provider for Saudi
Arabia.

The company has gone from strength to strength, most recently signalling its continued
commitment to the Kingdom by opening its new regional headquarters in King Abdullah
Financial District (KAFD) in Riyadh.

W7Worldwide took on the challenge of promoting Bupa Arabia’s new investment as a statement
of intent by the company, clearly linking itself with the future prosperity of Saudi Arabia.

We focused on delivering the following objectives:

- Announcing the opening of Bupa Arabia’s new Riyadh office
« Highlighting the success and long-term commitment of the company towards Saudi Arabia
- Consolidating the position of Bupa Arabia as a leader in the healthcare insurance sector

Although communicating a major office opening may be regarded as a tactical initiative, we
researched Bupa Arabia’s positioning to link the company’'s strategy closely to Saudi Arabia’s
own Vision 2030.

This allowed us to create a much stronger strategic narrative for Bupa Arabia in harmony with
the progress of the nation.

Taking the relevant elements of Vision 2030, we positioned Bupa Arabia as being integral to
economic diversification and the development of innovative opportunities for the future by
creating an attractive local and foreign investment environment.

We developed a targeted media list of national and specialist news outlets to communicate the
office opening.

Focusing on major titles such as Arab News, Al Madina, Makkah and Taamin wa Masaref among
others, we prepared a compelling Press Release.

We offered individual follow-up to journalists who wanted to find out more.
By taking a simple announcement of an office opening and clearly positioning Bupa Arabia with

Saudi Arabia's Vision 2030, we were able to go beyond the objectives and show how this move
signified the client’s long-term commitment to the national well-being of KSA.

@ CAMPAIGN SHOWCASE



IMPACT GENERATED

IMPRESSIONS
- 11407300

COVERAGE HIGHLIGHTS
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DRAGOS: DRAGES

DEVELOPING
AARCYBERSECURITY NARRATIVE

Dragos Inc is on a global mission to protect the world from those seeking to disrupt the
industrial infrastructure on which we have become reliant. The company's cybersecurity
experts provide integrated software platforms to monitor and address threats before they
become significant.

W7Worldwide partnered with Dragos to develop a long-term narrative for the company’s growth
plans in the Middle East. Using the company’s extensive knowledge and thought leadership, we
sought to create widespread awareness of Dragoss cybersecurity expertise; position the
company as a clear thought leader in the region and show Dragoss investment in and
commitment to Saudi Arabia.

We researched the brand strengths of Dragos and mapped them against key target audiences
within KSA, including CTOs and CIOs of large and medium-sized companies.

Using our customised media relations database, we developed a detailed list of relevant media
outlets who would be interested in hearing the Dragos story.

We built a Press Release plan structured around high-profile events where we knew Dragos
would offer a clear point of view. These included the annual meeting of the World Economic
Forum (WEF), and the Global Security Forum, held in Riyadh in March 2023.

We also recognised Dragos needed to show its commitment to Saudi Arabia specifically. We
used the nationally important Founding Day celebrations (February 2023) as an opportunity for
Dragos to express its investment in Saudi Arabia and long-term commitment to the country.

These three different yet important events came in rapid succession from January - March
2023, and allowed us to show different facets of Dragos using a consistent, drip-feed” media
approach.

For WEF, we prepared a press release in English and Arabic to highlight how Saudi Arabia is
leading the region in cybersecurity, supported by Dragos’s services and advice.

We supported Dragoss attendance at the Global Security Forum with a press release
highlighting the need for workforce education, the complexities of supply chain cyber attack
and Saudi Arabia’s ability to bridge global cybersecurity divisions.

We used the opportunity of Founding Day to issue another press release, this time highlighting
Saudi Arabia’s advanced vision of cybersecurity and Dragos’s commitment to investing in KSA.

Across the course of three months, we achieved extensive media coverage for Dragos in both
Arabic and English-language media.

With more than 160 articles and nearly 2,800,000,000 impressions, we were able to continuously

illustrate how Dragos is supporting Saudi Arabia in the fight against cyberattacks. This enabled
us to establish a campaignable platform to generate further awareness of Dragos in future.
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MIGRO FOCUS: FOS
ACHIEVING DIFFERENTIATION
IHROUGH EXPERT COMMUNICATIONS

Micro Focus is a global software firm offering enterprise software solutions. The company
needed to enhance its presence in the Saudi Arabian market, and to demonstrate its thought
leadership. The annual LEAP conference, a major global tech event held in Riyadh, was the
perfect platform to showcase Micro Focuss expertise and ideas.

W7Worldwide collaborated closely with the client to highlight Micro Focus as a differentiated
thought leader in enterprise software; to illustrate the company’s presence in and commitment
to Saudi Arabia in a compelling and memorable way, and to showcase the brand's unique value.

The high-profile nature of the LEAP conference was a twin-edged sword to achieve our client’s
objectives, creating both intense media interest and a highly competitive environment in which
to communicate Micro Focus's messages.

We reviewed Micro Focus’s ambitions and aligned them with the goals of Saudi Arabia’s Vision
2030 to establish a clear commitment to the country, and also to promote interest from Saudi
Arabia’s biggest media outlets.

We developed a tailored media outreach program across the full spectrum of news titles in
Saudi Arabia. We established a core set of target audiences who would be relevant and
interested in Micro Focus's messages, including Government entities, private sector businesses,
ITC graduates and tech-savvy consumers.

We established momentum by conducting a media outreach program before the LEAP
conference began. We then continued media engagement both during the conference and in
the immediate aftermath to keep Micro Focus top-of-mind for key journalists.

This strategy of intensive media outreach supported by rich and thought-provoking content
helped our client to clearly differentiate itself.

During the LEAP conference, the W7Worldwide team made themselves fully available to all
media requests to secure as much coverage as possible in the target outlets. This proactive
approach enabled Micro Focus to be interviewed by CNBC, the leading business TV channel,
which achieved coverage way beyond the client's expectations.

We supported our strategy by developing thought leadership content and delivering it to key
journalists by SMS text. We continued to follow up with all target media and provided full support
to create complete coverage for Micro Focus.

Our campaign generated 72 coverage items, including within major tech specialist media and
highly-regarded Saudi news titles such as Zawya, Al-Yaum, Riyadh Daily, Arab News and
Al-Bilad.

Online coverage secured over 191,000,000 impressions, supported by 18,000,000 impressions via
social media.

Overall, our campaign achieved Micro Focuss objectives by positioning the company as a
thought leader in the software management industry. The campaign showcased the company’s
unique value within Saudi Arabia, and helped it to stand out from its competitors in a
high-profile event, securing significant share of voice.
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@ OPENSIGNAL

OPRENSIGNAL:
TRANSLATING MOBILE ANALYTICS
INI©'COMPELLING CONSUMER NEWS

Opensignal is a mobile analytics company recognized as the independent global standard for
measuring real-world mobile network experience. The company’s crowd-sourced reports
reqularly generate highly insightful and compelling statistics of how consumers interact with
mobile networks.

W7Worldwide needed to create a route for highlighting Opensignals analytics reports that
covered Saudi Arabia and the broader GCC region, ultimately raising awareness of Opensignal
among mobile phone users in Saudi Arabia, generating interest in the analytics reports and
gaining share of voice for Opensignal in a crowded media environment.

We identified the critical need for all Opensignal's analytics reports to be translated from
English to Arabic in order to achieve the relevance the company desired.

We reviewed each report in detail and meticulously translated the technical content prior to
release.

We developed a detailed media outreach program across key news titles in Saudi Arabia to give
each report the best chance of success.

Each analytics report was accompanied by a press release highlighting the key findings. We
sought to make each communication as relevant and compelling as possible to maximise
coverage.

We ensured all journalists received personalised contact so we could address any questions
they might have.

Each press release was carefully crafted to focus on topical issues relevant to consumer mobile
phone usage.

This included consumer-friendly data such as pre-dawn smartphone usage during Ramadan,
which highlighted slower network download speeds in Saudi Arabia during the holy month
between 3am - 6am due to large user numbers placing pressure on the mobile networks.

To date, the W7Worldwide team has generated great efforts to ensure the best possible
outcomes for Opensignal.

Based on our expertise across strong national and specialized media relations, we succeeded
in generating powerful coverage of 84 press stories in media outlets and social media
platforms.

Across (1 2023, media coverage gained total impressions of 863,543,630. We have ensured

complex analytical data is translated into compelling consumer insight that provokes strong
news angles as a result.
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’Panda,
PANDA RETAIL: e
WORKING AT PACE TO DELIVER
A FORSAUDI ARABIA'S LEADING SUPERMARKET

Panda Retail is the largest food retailer in the Middle East, with 400 stores and servicing over
400 million visitors annually. In early 2023, Panda Retail needed to communicate a different
aspect of its image by promoting its strength with major suppliers in Saudi Arabia. This
culminated in a major event - the Panda Annual Collaboration Event (PACE) - the first of its kind
for the company.

W7Worldwide produced this event in a very rapid timescale whilst ensuring PACE delivered
against a number of critical objectives:

Establish Panda Retail as a highly collaborative company, working in partnership with all
stakeholders

Showcase Panda Retail's leadership in working alongside major supply chain partners
Demonstrate Panda Retail's support for consumers affected by inflation and the
cost-of-living crisis

Position Panda Retail as first retail grocery chain of choice for its suppliers

Create high share of voice within the Saudi Arabian market

With less than two weeks' notice, we brainstormed ideas to maximise the success of the event.
Key to success was positioning PACE as an industry-leading event, which over 300 C-Suite
guests should view as a ‘must attend’ invitation.

We developed a twin strategic approach to PACE. Firstly, we established a tailor-made media
relations programme to maximise coverage. Separately, we focused on communicating a major
Memorandum of Understanding (MoU) between Panda Retail and Saudi Airlines Catering after
the PACE event concluded to keep Panda Retail firmly in the headlines and maximise the
communications efforts.

We produced a pre-event Press Release highlighting the importance of the event and the topics
covered by Panda Retails leadership. We integrated these messages with an internal
announcement to Panda Retail's employees to ensure a seamless awareness of the event
internally and externally.

Anticipating substantial media interview requests, we prepared an intensive media training
programme for Panda Retail's leadership to ensure each spokesperson undertook broadcast
and print interviews confidently and professionally.

Media relations efforts during PACE ensured that journalists were fully engaged through
specific media briefings in Arabic, and allowed the media to ask detailed questions on critical
themes such as tackling inflation.

Overall, our efforts secured 9 live broadcast interviews with Panda Retail's leadership during
PACE, including with major outlets such as Bloomberg and Al Jazeera. Total coverage amounted
to 147 stories in media outlets, generating 428,018,000 impressions.

We secured social media coverage from 5 industry influencers to further promote PACE, with a
combined following of 1,940,000 people.

The campaign boldly adopted a highly integrated approach of media relations, event
management, media training and outstanding content to ensure that PACE changed the game
for Panda Retail and will end up becoming a major part of the client's communications calendar
in future.
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PROCAPRPITA
PROCAPITA:

AMPLIFYING HR INSIGHT
INESAUDI ARABIA

PROCAPITA helps companies with business transformation primarily in HR and Recruitment
Advisory.

The company has researched and delivered the only Comprehensive Human Resources report
available in the GCC region.

The report is packed with insights on economic highlights, recruitment and manpower planning,
digital transformation, talent management, compensation and benefits.

W7Worldwide was challenged to promote and amplify these fascinating research findings and
use them as the basis for interesting news features within key Saudi Arabian media.

In turn, we sought to enhance PROCAPITAs exposure within the Kingdom, raising public
awareness and generating a buzz about both the research findings and PROCAPITA themselves.

We conducted a thorough review of the report, making appropriate edits to enhance the
likelihood of major news outlets reporting on the findings.

We advised on the publication date of the report to maximize the opportunity for the report to
be as widely covered as possible within the news agenda.

We then identified all leading news outlets that were likely to cover the story before executing
our plan.

Recognising that the content of the report was already prepared, we concentrated on
developing an amplification plan so PROCAPITA could be exposed to as wide and diverse a
media outreach as possible.

Our team developed a tailored list of key media to approach regarding the publication of the
report, ensuring the full range of media titles were approached, including broadcast and print
outlets, offline and online specialists.

All media had access to additional packages such as infographics to illustrate the key findings
of the research report.

This was particularly important for social media posts with limited dwell times. The main aim
was to create word-of-mouth social media clipping that could be easily forwarded to others.

Overall, our campaign amplified the PROCAPITA HR research report across a vast number of
media in KSA. We achieved 50 pieces of news coverage, and over 47,000,000 impressions as a
result.

This included a news story on the Kingdom's most popular radio station, Alif Alif FM.

This extensive media coverage changed the game for PROCAPITA by establishing the company

as a clear thought leader on HR issues in KSA and enabled the client to build a solid platform for
future communications.
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ROTANA. Retana

DELIVERING WIDESPREAD AWARENESS
OFDAMMAM'S LATEST 5-STAR HOTEL

Dana Rayhaan by Rotana Dammam is the latest hotel launched in the heart of the vibrant city of
Dammam. The hotel's 5-star service and amenities make it highly attractive to both business
and leisure travellers.

W7Worldwide needed to optimize the soft and grand openings of Dana Rayhaan by ensuring
high-profile, widespread coverage of this exciting launch. The team needed to establish the
hotel's importance and sector leadership at local, national and regional levels, and ensure its
values were understood by both specialist and more generalized media.

We condensed this challenge into the following objectives:

» Using the soft opening and grand opening of the hotel, draw widespread media attention to
Dana Rayhaan

- Generate widespread public awareness of Dana Rayhaan’s launch in Dammam

» Build trust in the hotel among business and leisure travellers

- Ensure Dana Rayhaan had a strong leadership profile within both specialist and general media

We recognized the assignment required major media coverage alongside a clear
communications narrative from the hotel's soft opening through to post-opening. To achieve
this, we established a holistic approach to the campaign, focusing on earned and owned media
in addition to managing the high-profile grand opening event.

Maximizing local and regional reach was important to achieve our objectives, so our team built
on its media relationships with the most appropriate leading news platforms. We focused the
narrative on showcasing the hotel, highlighting its efforts to be integrated into the Saudi
Arabian community.

We established a powerful media relations program to reach across the entire Kingdom in an
engaging manner, conducted extensive media outreach to educate and explain the benefits of
Dana Rayhaan.

Key activity comprised the curation of targeted media lists; media alerts to inform the client of
news and articles relating to Dana Rayhaan, and regular follow-ups with media contacts to
ensure Dana Rayhaan remained top-of-mind.

W7Worldwide has transformed Dana Rayhaan's communication strategy, ensuring the hotel is
strongly associated with a deeply rooted history of providing hospitality services in Saudi
Arabia.

We achieved 70 pieces of coverage in leading national, regional and trade media, including Arab
News, Zawya, Al-Watan, Al-Riyadh. An amazing 196,327,380 impressions enabled us to reach
trade media, targeting specialized professionals, clients and those who are interested in the
sector in Saudi Arabia.

Ultimately, we ensured Rotana is positioned as a company that connects its hospitality services
to provide higher standards of services and support on a global range.
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TRELRIX: TrelliX

UNDERSTANDING THE MINDSET
OECISOS IN THE GCC

Trellix is a leading cybersecurity firm focused on revolutionising cyber threat detection and
response.

As a relatively young and specialised brand, Trellix is on an ambitious growth journey across all
global regions.

W7Worldwide partnered with Trellix to enhance its growth ambitions in the GCC through a
compelling communications campaign. We sought to achieve the following objectives:

Raise awareness and recognition of Trellix as an important and innovative cybersecurity
expert

Showcase Trellix's services and highlight the company’s achievements to date

Build a dialogue with relevant media for future communication and coverage

Generate long-lasting positive brand sentiment among Trellix's target audiences in the GCC

We worked closely with Trellix to identify the strongest brand messaging for the target audience
of Chief Information Security Officers (CISOs), CTOs and Board-level business leaders within the
GCC.

We focused on a new research survey conducted by Trellix which highlighted important skills
gaps and concerns among 500 CISOs.

Using our customised media relations database, we developed a detailed list of relevant media
outlets to share Trellix's news and its implications for businesses across Saudi Arabia and UAE.

We focused on the human impacts and concerns of cybersecurity to explain Trellixs role in
resolving these issues.

We built the campaign around a compelling press release, written in Arabic and English to
highlight the issues, supported by a strategy of securing individual interviews of Trellix’s senior
leadership.

We prepared a detailed press release in Arabic and English to highlight compelling data points
such as the skills and recruitment gaps within cybersecurity professionals and lack of buy-in at
Board-level.

Our team not only secured media coverage of the press release but also landed two speaking
opportunities for Trellix's Head of Middle East on Riyadh Radio and in Tech World magazine.

Leveraging a highly relevant and insight-based press release, we were able to secure 44,745,200
impressions with a total of 20 Social Media coverage, 36 press stories in print, online, and social
media mediums, and 2 interviews, thus achieving client expectations in a crowded space.

The mixture of insightful research, press releases and broadcast interviews was a potent way

of communicating Trellixs brand strengths, enabling the company to make a major leap forward
in awareness in the region.
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VOCO. VOCO

REDEFINING RAMADAN DINING
EXPERIENCES

voco Hotels (an IHG brand) has two key hotels in Riyadh and Al-Khobar, each with
state-of-the-art dining facilities.

This became the focal point of an awareness-building communications campaign in early 2023.

Leveraging the holy month of Ramadan, W7Worldwide worked alongside voco Hotels to raise
consumer awareness of voco’s innovative food & beverage offer, establish close media
relationships and generate long-lasting positive brand sentiment.

We recommended a series of media roundtables to increase awareness and showcase voco's
highly innovative approach to food and beverage.

Additionally, we set up a dedicated media relations team for the voco Roundtables to optimise
the success of the campaign.

We created a highly-tailored invitation list of media outlets and key journalists for each
roundtable.

By limiting numbers we created an intimate setting, and our team maximsed attendance
through an extensive media relations exercise, including special pre-briefings for individual
journalists and personalised chaperoning at each event.

Prior to each roundtable, we prepared a press release in both Arabic and English highlighting
the innovative approach that voco's chefs were taking in redefining the dining experience of
Ramadan.

Roundtable content focused not only on voco's food and beverage offer, but also on the wider
brand vision in the Middle East, such as its sustainability credentials.

Journalists were given the opportunity to ask questions of voco’s Regional General Manager,
Mark Allaf, and a media tour of the hotels’ restaurants was made.

The W7Worldwide team oversaw the entire event process to ensure each roundtable was
successful, including technical production, photography, roundtable content and event
follow-up.

We closely monitored the impact of the campaign through highly detailed reporting to the client.

Across the two hotels, the campaign generated 30,230,200 impressions and 44 press stories in
print, online and social media, including two interviews with voco's senior spokespeople.

Overall, our campaign achieved voco's objectives by ensuring key journalists experienced
first-hand the innovative culinary exploits of both hotels.

Using the holy month of Ramadan to highlight this point of difference helped the media to

report on voco in a different way to other hotels, and created competitive differentiation for the
brand.

@ CAMPAIGN SHOWCASE



IMPACT GENERATED

IMPRESSIONS
50,250,200

CLIPPINGS

_

COVERAGE HIGHLIGHTS

Ramadan bullel; voco oflers a

W A oo Havorlul leasl lor the senses
EII#'J'I.
Py
B g A g iy i, Akl
N

(i JUns| allgay lewn) Jul S1a)..gogd (Galia
wglganl Jal

Iftar At Voco

@ CAMPAIGN SHOWCASE



¥ WHITEWATER.

WHITEWAITER:
CHARTING A CLEAR ROUTE
AFORIGROWTH IN SAUDI ARABIA

WhiteWater specialises in bringing fun and joy to families through aquatic-based theme parks,
rides and attractions. The company is passionate about delivering delightful, long-lasting
memories for consumers while ensuring reliability and efficiency for operators.

W7Worldwide was delighted to support WhiteWater to maintain its category leadership position
when it participated in SEA Expo 2023, a major industry event held in Riyadh.

We sought to achieve the following objectives:

Raise awareness and recognition of the WhiteWater brand

Showcase the major projects undertaken by WhiteWater and the services it provides
Build a dialogue with relevant media for future communication and coverage

Generate long-lasting positive brand sentiment among WhiteWater's target audiences in
the Middle East

We worked in close collaboration with WhiteWater's senior leadership team to identify how to
optimise their high-profile presence at SEA Expo 2023. Prior to the event, we identified the most
important media outlets to approach, and prepared briefing packs for individual journalists
allowing greater understanding of WhiteWater's history and ambitions in the GCC region.

We linked WhiteWater's objectives with Saudi Arabias Vision 2030 goal to become a
world-leading entertainment destination, thus highlighting the brand's long-term commitment
to Saudi Arabia.

We generated pre-event awareness by approaching the targeted media with a press release
issued in Arabic and English.

Our event strategy focused on maximising individual interactions between the media and
WhiteWater's key leadership.

Post-event, we followed up with individual journalists to ensure they had all relevant
information.

We showcased the WhiteWater brand through one-on-one interviews with its senior leadership,
securing high-profile broadcast interviews with Saudi English Radio, and with Akhbar, a
prominent media outlet in KSA.

Additional press interviews were secured with Saudi Shopper and Siyahatcom.

Our media relations team at the event ensured that all media were escorted smoothly to the
WhiteWater booth and experienced the brand’s messaging firsthand.

All media coordination was personally handled by the team to secure the best possible brand
perceptions.

Our strategy of focusing on individual media interviews was successful in generating 24,157,100

impressions with a total of 38 press stories in print, online and social media mediums.
Additionally, we secured 6 social media-specific coverage pieces.
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