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A\ w 1Dt Messages to the World

The past year has tested the W7Worldwide team to the limit
with clients relying heavily on us in responding to Covid-19.

Rising to the challenge motivated us to pull together in going
above and beyond to serve our clients with dedication and dili-
gence.

Our innovative and powerful communication strategies pro-
duced successful results, harnessing new opportunities, and
turning hardships into blessings.

We remain positive and are firmly focused on the future to con-
tinue to excel and achieve even better results.
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A\ w 1Dt Messages to the World

From the outset, the Kingdom’s response to COVID-19 has
been nothing short of admirable and commendable.

The collaboration between the government and its people
resulted in outstanding efforts to contain the threatening virus
and protect the economy.

The pandemic proved the vital importance of the communica-
tions function for business survival and W7Worldwide are
proud to have contributed to the collective efforts of supporting
local, regional, and international business leaders with our dedi-
cated Covid-19 Resource Centre of free to download expert
guides, reports and tools.

We look forward to continuing to play our role and to a positive

2021 for everyone.
Sl Spsaryert
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w1 DE Messages to the World

2020 has been unpredictable, challenging and highly demand-
ing on W/7/Worldwide, as well as the entire business community
in the Kingdom, the region and globally.

COVID-19 showed us that resilience and dynamic thinking are
key to sustaining business even during the harshest of times.

| am proud to be part of and leading W7Worldwide as a mul-
ti-award winning communications agency that has managed to
stay creative, competitive and on top of its game by helping our
clients navigate the crisis successfully.

| am extremely optimistic for what is to come as we are now wit-
nessing the green shoots of recovery.
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We would like to thank W7Worldwide
for their extraordinary efforts in
creating our communications
platform and helping us make the first
virtual edition of WiCSME (Women in
Cyber Security Middle East) a great
success, despite the challenges of
the Covid-19 pandemic.

The success of the campaign demon-
strates W7Worldwide’s proven exper-
tise in the cybersecurity sector and
strong crisis management skills, to be
able to quickly adapt the communica-

tions platform to this years
WICSME2020 virtual conference
format.

We were impressed by the team'’s
proactiveness and strategic approach
because as a super luxury brand, we
wanted to target a specific audience
via certain media publications. We
had some really nice media wins
including a long segment on a
prime-time travel show, which beauti-
fully conveyed our key messages and
USPs.

- digital technologies.

With their well-crafted strategy,
W7Worldwide succeeded in generat-
ing extensive media coverage of our
new system and its benefits to Saudi
businesses, society, and economy in
national and regional media, as well
as leading sector specific outlets.
Beyond announcing our new TAS
system, their campaign created
context and relevance, reporting on
Tabadul’s important role in advancing
Saudi Arabia’s logistics sector with

N

In collaboration with our headquar-
ters, Porsche Germany, W7World-
wide devised a holistic communica-
tions strategy that significantly
expanded outreach to both consumer
and trade audiences. The agency
devised a series of innovative
campaigns that enabled us to engage
effectively with our B2C and B2B
stakeholders, which included the
launch of new cars into the market
and building relationships with key
Media and Influencers.

STARZP| AY

W7Worldwide's strategy created a
great sense of anticipation and hype
in KSA, our key target market, That
got us off the ground immediately.
The agency’s strong insight and
understanding of local audiences,
perceptions and preferences enabled
us to demonstrate STARZ PLAY’s
premium and diverse offering to our
audience, compared to other major

streaming and entertainment
platforms.
An important factor in electing

W7Worldwide as our communica-
tions partner is their strong
background in corporate communica-
tions and thought leadership strate-
gies across many specialist indus-
tries, coupled with their extensive
network of local, regional and interna-
tional contacts, which helped us
reach our target audiences and stake-
holders in record time.
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AVAYA

| was impressed by W7Worldwide’s,
one of the most progressive communi-
cations agencies in Saudi Arabia,
understanding of the need to adapt
messaging and content to individual
national priorities and cultural sensitiv-
ities to demonstrate the relevance of
our brand to the right target audienc-
es. Their in-depth knowledge of the
local media landscape delivered
impactful results and coverage for
AVAYA, creating a powerful communi-
cations platform and Share of Mind.

W7Worldwide particularly impressed
us with their ability to translate a
complex topic into engaging and
effective content that delivered
outstanding coverage and results for
Katerra in the KSA and wider GCC
region. Furthermore, W7Worldwide
provided us with Vvital strategic
support with their knowledgeable
research into the Saudi market and
valuable insights in mapping out key
stakeholders and target audiences.

W7Worldwide is characterized by its
unique approach to communications in

» the Kingdom, coupled with a deep

knowledge, connections and experi-
ence in the Saudi and global markets.
The positive results and impact of our
work with W7Worldwide, across PR,
communications strategy, reputation
management and media outreach, are
a testament to the Agency and its
team'’s professionalism, creativity, and
commitment in providing leading edge
expert marketing communications
consultation services in Bupa Arabia
Key Markets.

MENA
INFORMATION SECURITY
CONFERENCE 2 0 2 0

W7Worldwide proved itself to be the
leading communications agency in
the technology and cybersecurity
sectors. It was selected as the
communications partner for
MENAISC for the fourth consecutive
year, continuously building the brand
and reputation of both VirtuPort and
the event.

=:RTINET

We needed an agency that has
experience in the cybersecurity
market especially that it is an extreme-
ly niche and specialized market and a
very new one in the Kingdom of Saudi
Arabia. W7Worldwide was the perfect
choice to help us achieve our objec-
tives in the local market and spotlight
our brand in the rapidly expanding
market

We are truly appreciative of your
ability to recognize our potential and
work towards positioning BYD as an
impactful company that cares for
quality, consistency and trust.
W7Worldwide and its cooperative
team have demonstrated the utmost
levels of professionalism and commit-
ment in providing expert marketing
communication consultation services
for a cultivating brand like BYD.
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Global Awards & Industry Recognition

e Receiving industry recognition speaks volumes about the efforts and

creativity we exerted to reach new heights for W7wor i owinoe and our clients.
® In 2020, we are proud to have been shortlisted with a total

55 nominations in key global and regional industry awards

for our creative and impactful campaigns.
® We were successful in winning multiple high-profile awards

in 2020 and hope to continue this momentum in 2021.

Women Empowerment
Project of the Year Presentation

OFSAC Event Strategy

Project of the Year Presentation

Experience Barefoot Luxury

Video Presentations

Best Use of Digital PR

Serving Hajj Pilgrims

Best use of Traditional Media Relations
MENAISC-Cyber Space, The new Frontier

Best Use of Video

Serving Hajj Pilgrims

Empowering Women,Empowering Families

Best Corporate Reputation Campaign

Covid-19 HVAC Communications

Supporting the Kingdom &its people

Best Energy or Natural Resources Campaign
Leading The Safety and Wellbeing of the Oil & the Gas Sector

Best Government Communications & Public

Affairs Campaign
Leading The Safety and Wellbeing of the Oil & the Gas Sector

Best Healthcare Campaign
CEO & C-suite Healthcare Insurance Leadership in Covid-19
Empowering Women,Empowering Families

Best Media Campaign

Pilgnms Are in the Hearts of our Kings

Best Campaign-Saudi Arabia

Leading The Safety and Wellbeing of the Oil & the Gas Sector
Supporting the Kingdom &its people

Serving Haijj Pilgrims

CEO & C-suite Healthcare Insurance Leadership in Covid-19
Empowering Women,Empowering Families

Cyber Space, The new Frontier

) T —

Winners!

e Winner: “Technology Awards”
in “World’s Best Campaigns”

e Campaign: Al Salem Johnson
Steps Up to Protect Saudi
Citizens in COVID-19

e Winner: International Campaign
Award

e Campaign: Communicating
ThI’OUgh Covid-19 Wworiowine
Covid-19 Resource Centre

e Winner: Leading the Safety and

e\Winner: Best PR Campaign: B2B
e Campaign: Communicating

Best Use of Social Influencers in a Campaign
Business Communication Made Easy The New Plug & Play
Best Use of Content Marketing in a Campaign
Cyberspace — The New Frontier

Serving Haiji Pilgrims in Covid-19 and Steps up to Protect Saudi
Citizens in Covid-19

Best Use of Video in a Campaign

Serving Haji Pilgrims in Covid-19 and Steps up to Protect Saudi
Citizens in Covid-19

Pilgrims Are in the Hearts of Our Kings

Cyberspace — The New Frontier

Helps Underprivileged Families and Orphans during Ramadan
Best Cross-Cultural Campaign

Pilgrims are in the hearts of our kings

Luxury Broadcast Award

Experience Barefoot

Launch or Stunt Award

Cyberspace, The New Frontier

Event, Launch or Stunt Award

Leading the safety and wellbeing of the Oil & Gas Sector)
Financial Services Award

BUPA Arabia Helps Underprivileged

Influencer Marketing Award

Beyond a Product Launch

Technology Award

Step up to protect Saudi Citizens in COVID-19

Best Integrated Campaign

Pilgrims Are in the Hearts of Our Kings

Best PR Campaign: B2B

Saudi National Day & Women’s Empowerment

Communicating Through Covid-19 — W7Worldwide Covid-19
Resources Centre

Best PR Campaign: Media Relations

Wellbeing of the Oil & Gas
Industry - OFSAC

e Pilgrims are in the hearts of our

Kings —W/woriowine

Through Covid-19W7woriowine
Covid-19 Resource Centre

&

Best PR Campaign: Influencer Relations
Business Communication Made Easy The New Plug and Play

Best PR Campaign: Digital

Cyberspace, The New Frontier

Best PR Campaign: Game Changer
Helps Underprivileged Families and Orphans during Ramadan
in Covid-19

Regional PR Campaign of the Year

Agricultural Innovation & Fire Safety
Pilgrims Are in the Hearts of Our Kings

Strategic Communications Campaign
Agricultural Innovation & Fire Safety
Pilgrims Are in the Hearts of Our Kings

International Campaign Award
Communicating Through Covid-19 — W7Worldwide Covid-19
Resources Centre

Best Communications During Covid-19
Supporting the Kingdom and its People

Saudi National Day & Women’s Empowerment

Best Ethical or Good Cause Initiative
During Covid-19

Helps Underprivileged Families and Orphans during Ramadan in
Covid-19

Best Digital and New Media Campaign
Cyberspace, The New Frontier

Pilgrims Are in the Hearts of Our Kings — W7Worldwide
Best Health and Wellbeing Campaign
C-Suite Healthcare Insurance Industry Leadership Through
Covid-19

Protects Saudi Citizens in Covid-19

Best Corporate Social Responsibility Campaign
Helps Underprivileged Families and Orphans during Ramadan in
Covid-19

—wx
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e Winner: Best Use of Video in A Campaign

e Campaign: Bupa Arabia Helps
Underprivileged Families and
Orphans During Ramadan

e Winner: Strategic Communications Campaign
e Campaign: Agricultural Innovation & Fire Safety
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H\“hv orLDWIDE Media Centre
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Avaya appoint comms partner in Saudi Arabia
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https://www.w7worldwide.com/ramadan-video/
https://www.w7worldwide.com/ramadan-w7worldwide-communications/
https://www.w7worldwide.com/w7worldwide-partners-with-avaya/
http://www.w7worldwide.com/ar/w7worldwide-partners-with-avaya/
http://www.w7worldwide.com/ar/%d8%a7%d9%84%d9%85%d8%b1%d8%a3%d8%a9-%d9%81%d9%8a-%d9%82%d8%b7%d8%a7%d8%b9-%d8%a7%d9%84%d8%b9%d9%84%d8%a7%d9%82%d8%a7%d8%aa-%d8%a7%d9%84%d8%b9%d8%a7%d9%85%d8%a9-%d8%a5%d9%86%d8%ac%d8%a7%d8%b2%d8%a7/

H\“h\/ orLDWIDE Media Centre
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W7Worldwide Ramadan video hit garners over half a million
impressions



https://www.w7worldwide.com/women-in-pr-much-achieved-much-more-needs-to-be-done/
http://www.w7worldwide.com/ar/brand-image-and-public-relations/
https://www.alwatanvoice.com/arabic/news/2020/04/01/1326116.html
https://www.zawya.com/saudi-arabia/ar/press-releases/story/120_%D8%B9%D9%84%D8%A7%D9%85%D8%A9_%D8%AA%D8%AC%D8%A7%D8%B1%D9%8A%D8%A9_%D8%AD%D9%82%D9%82%D8%AA_W7Worldwide_%D8%A3%D9%87%D8%AF%D8%A7%D9%81%D9%87%D8%A7_%D8%A7%D9%84%D8%A7%D8%AA%D8%B5%D8%A7%D9%84%D9%8A%D8%A9_%D8%AE%D9%84%D8%A7%D9%84_%D8%A7%D9%84%D8%B9%D8%A7%D9%85_2019-ZAWYA20200713092736/
https://www.w7worldwide.com/ramadan-video/
https://www.w7worldwide.com/women-in-pr-much-achieved-much-more-needs-to-be-done/
http://www.w7worldwide.com/ar/brand-image-and-public-relations/
https://www.alwatanvoice.com/arabic/news/2020/04/01/1326116.html
https://www.zawya.com/saudi-arabia/ar/press-releases/story/120_%D8%B9%D9%84%D8%A7%D9%85%D8%A9_%D8%AA%D8%AC%D8%A7%D8%B1%D9%8A%D8%A9_%D8%AD%D9%82%D9%82%D8%AA_W7Worldwide_%D8%A3%D9%87%D8%AF%D8%A7%D9%81%D9%87%D8%A7_%D8%A7%D9%84%D8%A7%D8%AA%D8%B5%D8%A7%D9%84%D9%8A%D8%A9_%D8%AE%D9%84%D8%A7%D9%84_%D8%A7%D9%84%D8%B9%D8%A7%D9%85_2019-ZAWYA20200713092736/
https://www.w7worldwide.com/ramadan-video/

H\“h\/ orLDWIDE Media Centre
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https://www.w7worldwide.com/w7worldwide-becomes-gcc-regions-leading-independent-communications-agency-with-record-number-of-industry-awards/
https://www.w7worldwide.com/annual-report-2019/
http://www.w7worldwide.com/ar/annual-report-2019/
http://www.w7worldwide.com/ar/ramadan-video/
https://www.alroeya.com/117-53/2165032-20-%D9%85%D9%84%D9%8A%D8%A7%D8%B1-%D8%AF%D9%88%D9%84%D8%A7%D8%B1-%D9%83%D9%84%D9%81%D8%A9-%D9%87%D8%AC%D9%85%D8%A7%D8%AA-%D8%A7%D9%84%D9%81%D8%AF%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%AA%D9%88%D9%82%D8%B9%D8%A9-%D8%B9%D8%A7%D9%84%D9%85%D9%8A%D8%A7-%D8%A8%D8%AD%D9%84%D9%88%D9%84-2021

H\“hv orLDwWIDE Media Centre

a9l O uoll wWd Iy Yaro Juibgul

7 Effective Steps for PR and Communications Agencies
to Support Arabic Language

Independent GCC Agency W7Worldwide Scoops up
Two MEPRA Awards

- / wluuwl gd yiwiy 6ipall 63ubs Alauwl

Allowing Women to drive Resuscitates the Car Market



https://www.sayidaty.net/node/1089906/%D8%A3%D8%B3%D8%B1%D8%A9-%D9%88%D9%85%D8%AC%D8%AA%D9%85%D8%B9/%D8%AA%D8%AD%D9%82%D9%8A%D9%82%D8%A7%D8%AA-%D8%A7%D9%84%D8%B3%D8%A7%D8%B9%D8%A9/%D8%A7%D9%84%D8%B3%D9%88%D8%B4%D9%8A%D8%A7%D9%84-%D9%85%D9%8A%D8%AF%D9%8A%D8%A7-%D8%A8%D8%AF%D9%8A%D9%84%D8%A7%D9%8B-%D9%84%D9%81%D8%B9%D8%A7%D9%84%D9%8A%D8%A7%D8%AA-%D8%A7%D9%84%D8%B9%D9%8A%D8%AF-%D9%81%D9%8A-%D8%A7%D9%84%D8%B3%D8%B9%D9%88%D8%AF%D9%8A%D8%A9#photo/1
https://www.w7worldwide.com/the-arabic-language-initiative/
https://www.w7worldwide.com/w7worldwide-becomes-gcc-regions-leading-independent-communications-agency-with-record-number-of-industry-awards/

mharing Thought Leadership
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V The importance of media training to protect an organization's
reputation Abdullah Inayat*

LQ)9sJI JUH Cuaj a2y ue

Rethinking communications in the Age of Covid-19
— by Abdullah Inayat

/A

W7Worldwide and VirtuPort publish crisis communications
guide for increased risk of Covid-19 cyberattacks
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https://www.rowadalaamal.com/%D8%B9%D8%A8%D8%AF-%D8%A7%D9%84%D9%84%D9%87-%D8%B9%D9%86%D8%A7%D9%8A%D8%AA-%D8%A3%D8%B2%D9%85%D8%A9-%D9%83%D9%88%D8%B1%D9%88%D9%86%D8%A7-%D8%A3%D8%AB%D8%A8%D8%AA%D8%AA-%D8%A8%D8%B4%D9%83%D9%84-%D9%83
https://makkahnewspaper.com/article/1509859/%D8%A7%D9%84%D8%A8%D9%84%D8%AF/%D8%A7%D9%84%D8%AA%D8%AF%D8%B1%D9%8A%D8%A8-%D8%A7%D9%84%D8%A5%D8%B9%D9%84%D8%A7%D9%85%D9%8A-%D9%88%D9%82%D9%84%D8%A8-%D8%B7%D8%A7%D9%88%D9%84%D8%A9-%D8%A7%D9%84%D8%A3%D8%B3%D8%A6%D9%84%D8%A9-%D8%A7%D9%84%D9%85%D9%81%D8%AE%D8%AE%D8%A9
#
http://www.w7worldwide.com/ar/saudi-najd-ramadan-1441-5/
https://albiladdaily.com/2020/02/14/%D9%85%D9%88%D8%A7%D9%82%D8%B9-%D8%A7%D9%84%D8%AA%D9%88%D8%A7%D8%B5%D9%84-%D8%AA%D8%B2%D9%8A%D8%AF-%D9%85%D9%88%D8%AC%D8%A7%D8%AA-%D8%A7%D9%84%D8%AA%D8%B9%D8%A7%D8%B3%D8%A9-%D9%88%D8%A7%D9%84%D8%A7/
https://campaignme.com/rethinking-communications-in-the-age-of-covid-19-by-abdullah-inayat/
http://www.w7worldwide.com/ar/cyberattacks-guide/
https://www.w7worldwide.com/cyberattacks-guide/

mharing Thought Leadership
7 ‘Business are leaning more heavily on us’ I
-W7Worldwide co-founder

Harnessing the Power of Communication During Ramadan

Ul0w) Lo Lelaiall Joigill .aalall pail

Hajj 2020 Corporate Communications Campaign During
a Pandemic by W7Worldwide’s Abdulrahman Inayat

~
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Coronavirus: Saudi Arabia residents praise government
plan for free vaccines for all
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W7Worldwide and VirtuPort publish crisis communications
guide for increased risk of Covid-19 cyberattacks
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#
https://communicateonline.me/category/industry-insights/post-details/harnessing-the-power-of-communication-during-ramadan
https://www.w7worldwide.com/hajj-2020/
https://www.alriyadh.com/1822796
http://www.w7worldwide.com/ar/project/%d8%a7%d9%84%d8%aa%d9%88%d8%a7%d8%b5%d9%84-%d8%b1%d8%ba%d9%85-%d8%a7%d9%84%d8%a3%d8%b2%d9%85%d8%a7%d8%aa-%d8%a3%d8%b2%d9%85%d8%a9-%d9%83%d9%88%d8%b1%d9%88%d9%86%d8%a7-%d9%85%d8%ab%d8%a7%d9%84%d9%8b/
https://english.alarabiya.net/News/gulf/2020/11/24/Coronavirus-Coronavirus-Saudi-Arabia-residents-praise-government-plans-to-supply-free-vaccines
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WZworLDWIDE’s voice

has been

the ONLY ONE

In the industry in the region
to achieve a record-breaking reach and impact:

Total Impressions of

87,044,814




W7Worldwide is the first and only Communications & PR agency in the region to
launch a dedicated Covid-19 Resource Centre during the pandemic.

16 Guides

« developed over the course of a year
covering a multitude of sectors .
— @o 300 Pieces of Coverage/ N ]
"\“—"ifn@o 8 Videos . - "
é‘ (®- 16 Infographics SN
\ \ N s 3y 7 ¢ \ @ °
‘ @o 12,365 Downloads/};< % o

RS

. . i
(®)< Over 861,628,175,370 Million Impressions

»//@o Over 18,680 Website Visitij g
o — ) | ‘

(@ 2,905,717 Social Media Impressions

\
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mimely Industry Leadership
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W7Worldwide recognized the urgent demand on businesses and
organizations to step into crisis communications mode when Cov-
id-19 hit, without having the necessary experience and knowledge
to manage such an unprecedented crisis. We decided the best
way the agency could offer meaningful support was to create a ded-
icated ‘Covid-19 Resource Centre’, bringing together a series of
Communications Best Practice Guides, reports, and articles to
help organizations navigate the crisis successfully and with their
reputation intact. The W7Worldwide COVID-19 Resource Centre
was a first of its kind in the region by a Saudi communications

\ agency.




mhat is the COVID-19 Center

The Covid-19 Resource Centre’s specialist communications
guides are free for anyone to access and download.

W7Worldwide is committed to continue this effort throughout the
Covid-19 crisis as part of its endeavours to support the business
community and to reinforce the value of the communications pro-
fession as a vital function for business survival.

Ll DL TDCRA3IS COMMUN CRzI055 DUSNG & CFELEATIACE
CHIFn
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movid-ﬂ) Resources Centre - Content Highlights
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https://www.youtube.com/watch?v=6yJr97Byr3M
https://www.youtube.com/watch?v=Q0BY2ixZLdY
https://www.youtube.com/watch?v=fgnJb7NF8kw

9

w1 DE Dispels PR Myths

Social Media Engagement
Social Media Impression

520,000 Impressions|

Website

2185 Visits |

W7Worldwide has launched a one-of-a-kind campaign
in the region to elevate and further establish our indus-
try with a blog series to dispel long held beliefs and
myths around the practice of Public Relations and com-
munications.

Our extensive experience in the market taught us that to
this day, many assumptions and lack of insight still
exist about our industry, leading to businesses and
organizations setting unrealistic expectations or over-
looking PR as an effective tool altogether.



H18 Myth Covered in 2020:

/ PR will solve my 0|4
Business Growth Issues

01 Any PR is Good
03 PR is all about Spin
05 PR is about getting

on the Front Page

MY o



https://twitter.com/W7Worldwide/status/1371816018419589121
https://twitter.com/W7Worldwide/status/1364281372123176962
https://twitter.com/W7Worldwide/status/1359207941253914625
https://twitter.com/W7Worldwide/status/1354114376660365315
https://twitter.com/W7Worldwide/status/1349056059978219520

07
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H18 Myth Covered in 2020:

PR is not for my Business

-

PR Drives Sales 08
and Leads Overnight

PR will make me
Instantly Famous 2

TR

PR Controls the Press

PR Drives Sales
and Leads Overnight 12



https://twitter.com/W7Worldwide/status/1344342581270999041
https://twitter.com/W7Worldwide/status/1341450934568796163
https://twitter.com/W7Worldwide/status/1346519582622838787
https://twitter.com/W7Worldwide/status/1333839724872667140
https://twitter.com/W7Worldwide/status/1332028850427990017
https://twitter.com/W7Worldwide/status/1322969154392129536

13

15

17

H18 Myth Covered in 2020:

PR is Needed Only
When in Crisis

PR is No Longer Relevant
as Traditional Media is Dead

/A

One Big Hit is Enough

/ Publicity is Free and Easy

PR is Just Like Advertising

/ PR is Just Like Advertising
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https://twitter.com/W7Worldwide/status/1328767361072189440
https://twitter.com/W7Worldwide/status/1326230645308334082
https://twitter.com/W7Worldwide/status/1300855943048163329
https://twitter.com/W7Worldwide/status/1305930631751196672
https://twitter.com/W7Worldwide/status/1318620500092878849
https://twitter.com/W7Worldwide/status/1321490712513400833

mhv orLDwIDE Dispels PR Myths
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Women Campaign

In line with Women’s International Day and the Kingdom of Saudi Arabia’s Vision
2030 efforts to empower women, W7Worldwide launched a campaign celebrating the
prospering status of women in the Public Relations Sector.

The Campaign Garnered Online and Offline Engagement of: 1 1 %

- =




Happiness Campaign

@ W7Worldwide celebrated International Day of Happiness by outlining 7 factors
required to ensure a person is happy is at work.

@ The Campaign Garnered Online and Offline Engagement of: 9%




Ramadan Campaign

To build cultural ties, express gratitude and educate, W7Worldwide produced a video
campaign about the Ramadan Habits of the Najd Area.

@ We celebrated Ramadan as one of holiest months for all Muslims around the globe.

@ The Campaign Garnered Online and Offline Engagement of: 23%

=
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Celebrating the holiest act of the year

W7Worldwide celebrated Hajj with a continuation of its annual video series,
highlighting the exceptional efforts deployed to ensure Hajj could be performed
safely and pilgrims and the community are protected.

The Campaign Garnered Online and Offline Engagement of: 1 9%




mrabic Day

C W7Worldwide’s Arabic Day campaign celebrated with the Arab and wider global

community, showcasing the richness, deep culture and history of a language that is
spoken by over a billion people across the world.

@ The Campaign Garnered Online and Offline Engagement of: 1 2%
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Worid TV Day

Recognizing the importance of broadcasting, W7Worldwide celebrated World TV Day
with a fully integrated campaign that highlighted how TV still represents an important
aspect of our lives.

o
The Campaign Garnered Online and Offline Engagement of: 1 0 /0

34



The Saudi Identity

W7Worldwide celebrated the Saudi Identity with engaging and educational content
that would clarify and dispel any myths or confusion.

The Campaign Garnered Online and Offline Engagement of: 1 1 %
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" Protecting Saudi Citizens in Covid-19

2020 Awards

ES

N
A\ "
@ In response to the Covid-19 crisis, leading building management and HVAC systems provider Al

Salem Johnson (YORK) stepped up to develop solutions that would help protect Saudi citizens
in the pandemic. The company has the world's second largest cooling station at the Holy
Mosque of Mecca and one of the largest cooling stations in the world at the Prophet's Mosque
in Medina, prowdlng vital behind the scenes infrastructure many Saudi citizens are not aware of.

9
STRATEGY \
7 W7Worldwide created a dedicated Covid-19 education !
%

and awareness programme for ASJC, to highlight the ¢« e
extraordinary preparations taken by the company to

serve and protect pilgrims and the community.

W7Worldwide set out to demonstrate the leading posi-

tion ASJC has in the market having handled some of the

Kingdom’s most complex and important infrastructure - /

projects. An Integral part of the campaign was to evoke -
emotion around a technical solution since it relates to N

one of the most significant religious destinations for )

Muslims. We created an ongoing Covid-19 series of

content that will inform and educate on the Coronavi-

, ® , rus. ¢

APPROACH

® We described Al Salem Johnson Controls’ special meas- pe
ures and efforts undertaken to ensure a safe Hajj. We .
produced an educational infographic that demonstrates %
the sheer size and scale of the world’s biggest chiller F .
provided by ASJC. ‘

o In response to Covid-19, ASJC provided a solution to
help hospitals and hotels convert their normal rooms to
isolation rooms to contain the virus and protect those
who are infected. We educated key target media on the ®
benefits of this solution in the right technical terms.

L e For Ramadan 2020, we worked with leading KSA news =

outlet Sabqg.org to engage Saudi and regional target
audiences, securing an exclusive media partnership
whereby our explainer video and content was featured
on their frontpage and shared to their 2.2m Instagram *
and 13.3m Twitter Followers. @ . ®

@o TACTICS A\ X i

® Key Message Development. )

® Press Releases.

® Infographic.
-

® Explainer Video.
Q©

® Media Relations.
A

Q ® Analysis & Reportin.

~




Protecting Saudi Citizens in Covid-19

2020 Awards

TOTAL MEDIA HITS
83

IMPRESSIONS
35,000,000

SENTIMENT
100% Positive




- AVAYAspaces”

Supporting the Kingdom

2020 Awards

MISSION

AYAYA builds innovative solutions to enhance and simplify communications and collaboration
— in the cloud, on-premise or a hybrid of both. The company offered its conferencing solutions
product AVAYA Spaces free to all businesses in Saudi Arabia during the Covid-19 pandemic to
supply them with the technology to continue operations, keep employees safe and help get the
economy moving.

STRATEGY
W7Worldwide’s strategy focused on highlighting

AVAYA’s tremendous effort and investment to help
tackle Covid-19, demonstrating the company’s commit-
ment to society and the community it serves. We
produced a campaign to educate target media outlets
about AVAYA Spaces and the company’s proactive
CSR efforts to support the business community. Our
campaign was designed to raise awareness and outline
the benefits of AVAYA Spaces with target audiences
and its availability for free at a time when businesses
were scrambling to maintain their operations.

- - — p—

APPROACH
® The team composed a WhatsApp message and groups

@o TACTICS | St

® CEO Profiling.

to invite the media to trial AVAYA Spaces. \
® We created content around ‘AVAYA Provides Work from -
Home Solutions to Combat the Spread of Coronavirus in
Saudi Arabia’, "Class is in Session: Keeping Education
on Track with Distance Learning“ to showcase the bene-
fits of AVAYA Spaces for remote learning and launched
AVAYA’s Spaces Collaboration App.
® As part of our CEO profiling, we produced a Q&A with
Rowad Al Amal.
® We carried out an influencer marketing exercise with
prominent tech influencer Newtech who shared a posi-
tive review of the product.
® W7Worldwide’s campaign succeeded in enhancing
AVAYA'’s corporate reputation with the extensive cover-
age featuring their support of local businesses and the
Saudi community. ‘ e

® Key Message Development.

® Press Releases.

® Influencer Marketing.

® Media Relations. y
- i @
® Analysis & Reporting. p /)
®



AVAYA spaces’ ‘ Supporting the Kingdom

2020 Awards

TOTAL MEDIA HITS
138

IMPRESSIONS

828,860,239
SENTIMENT
100% Positive
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‘ Ramadan 2020 CSR

A \ 2020 Awards

MISSION

During the holy month of Ramadan and in response to COVID-19, Saudi Arabia’s leading health-
care insurance provider Bupa Arabia partnered with the Ministry of Human Resources and
Social Development to provide 3,000 food baskets to underprivileged families, registered with
the Ministry’s Social Welfare and Family Welfare Agency. The much needed 3,000 food baskets
were distributed by the orphans benefitting from Bupa Arabia’s Free Health Insurance Program,
to reinforce their own sense of purpose and place in society.

'STRATEGY

W7Worldwide’s campaign highlighted Bupa Arabia’s
Ramadan CSR efforts as part of the company’s commit-
ment to giving back to society with their notable initia-
tives. To evoke emotion in the target audiences, we
decided to develop a video for Bupa Arabia as hero
content for the campaign, showcasing the company’s
efforts with its orphan program and what has been
accomplished since the program’s inception in 2011.
The strategy behind the orphan campaign was to
demonstrate Bupa Arabia’s and its leadership’s ongo-
ing commitment towards Saudi society.

APPROACH \

®We produced a press release announcing Bupa
Arabia’s partnership with the Ministry of Human
Resources and Social Development to provide the 3,000
food baskets to underprivileged families, registered
with the Ministry’s Social Welfare and Family Welfare
Agency
® We produced a video as hero content for the Ramadan
campaign, to educate on Bupa Arabia’s CSR program,
its impact to date and progress.

® With the goal of reaching the client’s specified Saudi 3
target audience for Ramadan, we leveraged our strong
relationship with the country’s leading news outlet
Sabq.org for the placement of our video and content on
their frontpage.

® The story of the video focused on highlighting the bene- ' e
fits of the Free Healthcare Insurance Program for the L )
Orphans offered by Bupa Arabia, closing with a heart- »
. felt message from the company CEO Tal Nazer.
& e *

@o TACTICS ‘- ’

° Key Message Development )

=
\. o Press Release.

® Video Production.

® Media Relations.

® Analysis & Reporting.
\ )

A\
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Lgy Ramadan 2020 CSR

2020 Awards

TOTAL MEDIA HITS
78
IMPRESSIONS
1,878,767,890
SENTIMENT
100% Positive




F=:RTINET ‘ Saudi Cybersecurity Talent

@ Fortinet, a global leader in broad, integrated and automated cybersecurity solutions, expanded

its operations in the KSA with a new state-of-the-art office in Riyadh to better support Saudi
clients and leverage the area’s diverse high-technology talent pool. The Kingdom of Saudi
Arabia aspires to be at the technology forefront in the region and globally, which makes cyberse-
curity a critical topic. Against greater competition and a move of more cyber security compa-
nies shifting their focus towards KSA, W7Worldwide needed to produce a campaign that would
set Fortinet apart and create a bridge with local target audiences.

STRATEGY
The announcement of Fortinet’s expansion in the KSA

needed to make a splash and generate the necessary
buzz to establish the brand in the Saudi market and
elevate it above its competitors. We had to make a com-
plex topic relatable and understandable. With the COV-
ID-19 pandemic monopolizing the external media
agenda, we highlighted the rapid rise in cyber security
risks to emphasize Fortinet’s important role in keeping
businesses resilient. The campaign also aimed to
educate the target audience about Fortinet’s positive
contribution to nurturing Saudi talent with its powerful
partnerships with leading academic institutions.

APPROACH

® We announced Fortinet’ expansion of its operations in
the Kingdom, positioning the company as a leading
cyber security service provider in the Kingdom.
® Highlight Fortinet as a critical solution for businesses
at a time when cyber attacks were on the rise during the
Covid-19 pandemic. S
® Fortinet is unique in its efforts to close the cybersecuri-
ty skills gap and address the talent shortage in Saudi
Arabia by working with leading academic institutions
and providing them Fortinet’s NSE certification curricu-
la to prepare students for a career in cybersecurity.
o We launched the Fortinet Academy in partnership with
Tabuk university highlighting the importance of the
Academy and how it ties in directly with the objectives
of the Kingdom and Vision 2030.

P *

® Key Message Development.

® o Press Releases.
® Media Relations.
® __ U
® Analysis & Reporting. )
| g
@
e [
®
&




- F:.2RTINET. | saudi Cybersecurity Talent

TOTAL MEDIA HITS

IMPRESSIONS

110,920,419
SENTIMENT
100% Positive




IDC CIO Summit 2020

@ IDC CIO Summit 2020 brought together global analysts, market leading vendors and 500 of the

GCC and MENA region’s most influential C-Suite leaders to make sense of the rapidly evolving
digital transformation landscape and shape the digital strategies of tomorrow. The event is the
premier and biggest technology conference in the region and had to pivot to a virtual format due
to Covid-19 in 2020. W7Worldwide needed to adapt quickly, deploying digital PR tactics to
successfully promote the conference to a specialized target audience at a time when the entire
world was still in lockdown.

-

: STRATEGY
Our strategy was to establish industry authority for IDC

CIO with thought leading content through difficult
times. We promoted the conference’s aims to raise
awareness of the acceleration of technological develop-
ment during COVID-19 and under Vision 2030’s digital
transformation program. W7Worldwide produced a cam-
paign that provided multiple opportunities to create
awareness and visibility before, during and after the
CIO Summit, maximising exposure, and available
budget.

- 2 - ~

APPROACH

® We developed thought leading content to give the CIO
Summit and IDC an influential industry voice.

® To create a bridge with Saudi audiences, we outlined
the event’s contribution to the Kingdom’s Vision 2030 f .
ambitions under its digital transformation program. . X

® The team engaged in a proactive medial relations
program to invite sector specific, national and regional
media to attend the CIO Summit, taking advantage of
this year’s more accessible virtual format.

® Our highly targeted media relations effort achieved
coverage of the event with both industry and national
media outlets, featuring thought leading content and
key messages.

-

@ TACTICS LNV

® In-depth Industry Research.

o Key Message Development.

° ® Press Releases.

\ ® Media Relations.
® ——

® Event Support. )

® Analysis & Reporting. p j A

: : -
\
&
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| IDC C10 Summit 2020

TOTAL MEDIA HITS

IMPRESSIONS

850,334,722
SENTIMENT
100% Positive




MENA

cviee'252%™ | MENAISC 2020

2020 Awards

@ The Middle East and North Africa Information Security Conference, MENAISC, represents the

biggest Cybersecurity Conference in the MENA region. Hosted by leading cybersecurity adviso-
ry company VirtuPort for the past 8 years, the 2020 event took place virtually due to Covid-19
with the participation of 7 different countries under the theme “From Resistance to Resilience”.

L1

STRATEGY
W7Worldwide’s partnership with VirtuPort for the fourth

year running in promoting MENAISC, enabled us to
respond quickly to the extraordinary circumstances.
We adapted our communications strategy to the event’s
virtual format, deploying digital PR tactics and provid-
ing timely thought leadership on the significant rise in
cyber threats since Covid-19. To engage Saudi media
and target audiences, we aligned MENAISC with Saudi
Vision 2030 in uplifting the technology sector, helping
to diversify the country’s economy and nurturing local
talent.

APPROACH

® The team researched the cybersecurity landscape and
latest industry issues due to Covid-19 to identify
thought leadership and story angle opportunities. X
® Developing a concrete plan and content cycles with B o
multiple story angles to maximize engagement and audi-
ence reach, we carefully curated key target media lists b
with industry specific and national outlets and invited
them to the conference.
® We produced content around the Key Messages,
announcing the event, supported by industry facts and .
figures. To create ongoing visibility and news flow, we
issued press releases reporting on new high-profile
Headline event sponsors. N
® Our creative and social media teams successfully
executed a content and engagement campaign that
brought over 1,900 influential, high level cybersecurity
industry Professionals from Saudi Arabia and the

region to the event. ' e
- : -
| ®
(®- TACTICS
® e *
h - ~ | &%
® Key Message Development 3 - ®

— - -

@ Thought Leadership Content Creation»

A

©® Press Releases

\. ® Media Relations

® Social Media Management

® Event Support y

@ Analysis & Reporting y /




MENA
@%ﬁ%ﬁ?ﬁé‘é“ﬁ&%"%‘” MENAISC 2020

2020 Awards

TOTAL MEDIA HITS

IMPRESSIONS

4,240,433,781
SENTIMENT
100% Positive




: MISSION

Global Nature Index 2020

The highly respected ‘Nature Index’ 2020 Annual Tables highlight the institutions and countries
around the globe that dominated high quality research in the natural sciences in 2019. Saudi
Arabia topped the charts with its scientific research contribution across the world, holding 29th
position. For the third year in row, Saudi Arabia now maintains its position among the global
leaders, as the highest contributor to research share in the Arab world and second highest in

the MEA region countries in the 2020 ‘Nature Research Index’.

STRATEGY
Harnessing the reputation and highly respected global

authority of Nature Research, we created a PR cam-
paign that would educate the media and target audienc-
es of Saudi Arabia’s attainment. The publishing of the
Global Nature Research Index provided a springboard
to raise awareness of Saudi Arabia’s proactive efforts
in driving forward its science, research and technology
sector in line with the Kingdom’s Vision 2030 program.

APPROACH

® W7Worldwide worked with Nature Research to inform
the public and target audiences about the commanding
position the Kingdom holds and what it means to the
country.

® We aligned our campaign with Vision 2030 to demon-

o strate the progress in advancing the country’s scientif-

ic, research and academic capabilities.

® The campaign was designed to educate the Saudi
public, academic institutions and government institu-
tions to dispel the myth that the Kingdom does not
focus on science.

® The announcement of the Global Nature Research
Index served as independent endorsement of Saudi
Arabia’s global science leadership and the high stand-
ard of its academic institutions in contributing to lead-
ing global research output.

® We secured feature interviews with the leadership of
Nature Research and King Faisal University.

(®) TACTICS

® Key Message Development.

® Press Releases.

® Leadership Profiling.

® Media Education.

A

® ® Media Relations.

® Analysis & Reporting.

N




‘ Global Nature Index 2020

TOTAL MEDIA HITS

IMPRESSIONS

519,000,000
SENTIMENT
100% Positive




OFSAC Conference

a \ 2020 Awards

MISSION

The Saudi International Oil and Fire Safety Conference, OFSAC, represents a key event in the
world’s largest producing oil country as part of the Kingdom’s commitment to continuous
improvement of fire safety standards and policies in the oil and gas sector. As a government
event, the project required a top-notch communications platform to attract visitors and raise
awareness. W7Worldwide created an educational campaign highlighting the significance,
progress and prospects of the oil and gas industry in Saudi Arabia. OFSAC 2019 attracted =«
10,000 visitors and was featured on CNBC.

A\ . STRATEGY
While OFSAC had been held in previous years, the influ-

R s

ential industry event did not have a distinctive platform
to disseminate the right key messages that would reso-
nate with the target audience. W7Worldwide rethought
the strategy and approach to OFSAC’s communication
by featuring its leadership and aligning the event with
Vision 2030 objectives.

» APPROACH “

® W7Worldwide created a campaign to reach local and
international audiences beyond just the niche oil and
gas sector. S
® Working with the event organizers, Riyadh Exhibition
Company, W7Worldwide created a campaign highlight-
ing the Saudi oil & gas industry’s economic contribu-
tion and prospects. '
® We built a sustainable and continuous communications , ' -
platform to give OFSAC and its leadership a strong
industry voice. .
® Key messages were formulated to impress the signifi-
cance and global authority of the event. Several inter- ~
views were secured for OFSAC’s leadership. S
® Headline event sponsor announcements to create ongo-
ing visibility, news-flow and brand endorsement.
® W7Worldwide’s organic campaign maximized opportu-
nities to generate coverage before, during and after the
OFSAC conference and exhibition.

(®~ TACTICS e

® Key Message Development. i ; ]

— -

o Content Creation.

® Press Releases.
\. ‘ ® Feature Interviews.

® Media Relations.

N

® Event Support. J !

e Analysis & Reporting. y /




‘ OFSAC Conference

2020 Awards

TOTAL MEDIA HITS

IMPRESSIONS
338,131,389
SENTIMENT
100% Positive




. MISSION

Red Sea Gateway Terminal (RSGT) were named winner of the 2020 Sustainability Award at the
17th Annual Sea Trade Maritime Awards, Middle East, Indian Subcontinent & Africa, hosted virtu-
ally from Dubai. W7Worldwide created a communications campaign that would highlight the
incredible achievement in RSGT winning this award as particularly impressive in a year that was

Sustainability Innovation

marked by the global pandemic.

STRATEGY
Harnessing the power and high profile of the event and

its more accessible virtual format in 2020, W7World-
wide focused on inviting key target media to the Awards
to withess RSGT’s success and hear about their excep-
tional initiative that supports sustainable maritime prac-
tices. We aligned RSGT with the goals of Saudi Vision
2030 to highlight the organization’s leading role in uplift-
ing the Sea Trade and Maritime sector and proactive
sustainability efforts.

APPROACH

® The strategy focused on highlighting the reliance on the
X Sea Trade Maritime sector for all types of businesses,

particularly during Covid-19, and its valuable contribu-
tion to the national economy.

® We positioned RSGT’s award winning project and the
Awards Event as not just important for RSGT and its
partners, but also the entire country, representing a
huge achievement for the Kingdom in alignment with
Vision 2030.

® Our highly targeted media relations efforts were
designed to achieve coverage of the main Awards press
release with both industry and national media outlets.
To further educate target media we ensured they attend-
ed and reported on the event, taking advantage of this
year’s more accessible virtual format.

(®) TACTICS

@ In-depth Industry Research.

o Key Message Development.

® Press Release.

® Media Relations.

A

® ® Event Support. J

® Analysis & Reporting.

N\




‘ Sustainability Innovation

TOTAL MEDIA HITS

IMPRESSIONS

911,000,000
SENTIMENT
100% Positive




| Saudi Agriculture

2020 Award

N

{ayx~ MISSION

Under the constant support of the Ministry of Agriculture, the SAUDI AGRICULTURE exhibition
and conference aims to promote the development of the Kingdom’s agricultural sector and
achieve compliance with international benchmarks. As a government sponsored event, SAUDI
AGRICULTURE represents an important annual event in the Kingdom, as it contributes to the
diversification of the economy in line with Vision 2030.

<™

STRATEGY
Managed by the Riyadh Exhibition Company, W7World-

wide developed a top-notch sustainable communica-
tions strategy to establish the authority and signifi-
cance of the event in Saudi Arabia and the GCC region.
We created the platform by highlighting the Agriculture
market in Saudi Arabia and prospects of the industry,
supported with key facts and figures. We emphasized
the government sponsorship and support of the event
in the context of the Vision 2030 program.

APPROACH

® W7Worldwide’s campaign focused on the importance S
and progress of agriculture in Saudi Arabia as the coun-
try where the event is hosted.

® We created a thought leadership campaign around the
event that attracted the best in the industry to learn
about Saudi Arabia’s agriculture sector and the most » X
important issues, particularly relating to fire safety.

® Simplifying the information, facts and figures about fire .
safety in the Agriculture industry to appeal to a wider
audience. ~

® Developing a concrete communications plan and 5
content cycles, the objective was to produce regular
news flow and maximize visibility before, during and
after the event.

® Powerful media relations with specialist and national
media to achieve high profile coverage. ~

= - : -

@o TACTICS Y 4

® In-depth Industry Research

Contenf Developmént

_rﬁhought Leadership :
: ® Press Releases
\. ® Media Relations y
® Event Support J —
® Analysis & Reporting y j

P




‘ Saudi Agriculture

2020 Award

TOTAL MEDIA HITS
388

IMPRESSIONS
214,532,222

SENTIMENT
100% Positive

56



Sustainable Tourism

g\ 2020 Awards

MISSION

Soneva is a world leading, award-winning sustainable luxury resort operator in the Maldives and
the original ‘Barefoot Luxury’ brand. W7Worldwide needed to introduce and manage the brand
image and reputation of this luxury brand to a specific, niche target audience. Soneva offers
responsible tourism with Intelligent Luxury in mind and a mission to create experiences for
guests that provide real luxury in a sustainable manner and are meaningful, rare, and memora-
ble.

~ -

| STRATEGY
With no tangible presence in the Saudi market,

W7Worldwide created a fully integrated and targeted
communications strategy to introduce the concept to
relevant target audiences as an aspirational and experi-
ential dream destination. Mapping out and researching
the best opportunities to highlight the brand and reach
a wide range of the targeted audience and public, we
determined the right strategy to bring the Soneva experi-
ence alive, was to secure a high-profile TV opportunity.

APPROACH \ =

® Set Soneva apart from other luxury tourism brands with
its award-winning ‘Barefoot Luxury’ and sustainability ¢ .
concept. , s

® Profile building for the Founder of Soneva to communi-
cate the brand’s DNA, vision and industry leadership.

® We identified one of the most renowned TV shows on
the popular ‘MBC Action’ channel called Eish al Door as
the perfect platform for our campaign.

® Bringing the Soneva experience to live by securing a
dedicated one-hour episode on the most popular televi-
sion channel in the Middle East.

® W7Worldwide managed and co-ordinated a familiariza-
tion trip for MBC Action to travel and film at Soneva A
resorts on location in the Maldives as part of their new o =
Season. k

@o TACTICS |

® Key Messages Development

o Intensive media relations.

)\ 4

® FAM Trip Co-ordination.

N




‘ Sustainable Tourism

2020 Awards

TOTAL MEDIA HITS
388

IMPRESSIONS
30,770,000
SENTIMENT
100% Positive




Logistics Innovation

(a\o MISSION

As the national logistics champion, whose efforts benefit the KSA economy through integrating
the logistics value chain, Tabadul launched its new Truck Scheduling System (TAS) at an inau-
guration ceremony at King Abdulaziz Port Dammam. The event was attended by H.E Minister of
Transport Nabil Al-Amoudi, President of Saudi Port Authority, H.E. Engineer Saad Abdulaziz
AlKhalb, and Governor of General Customs Authority and Chairman of the Board of Directors of
Tabadul, Mr. Ahmed AlHakbani.

STRATEGY
Our communications strategy needed to bring the news

of the inauguration of Tabadul’s new digital logistics
system TAS to target audiences beyond the specialist
transport and export sector. This was achieved by high-
lighting the company’s important role in leading Saudi
Arabia’s efforts to evolve into a global smart logistics
hubs as set out in the digital transformation framework
and Vision 2030.

-

APPROACH

® We focused on explaining the benefits of the Logistics
& Transport sector for all types of businesses and the ¢
Saudi economy.

® We positioned the project and the Inauguration Event
as not just important for Tabadul and its partners, but

” also the entire Kingdom and region, as a huge achieve- N

ment in line with Vision 2030.

® Tabadul was featured as the central technology and
digitalization enabler on a project where all bodies and
authorities in the country made a joint effort. '

@ In highlighting Tabadul’s partnership with government : -
agencies, we enhanced the company’s reputation and
standing as the country’s leader in facilitating the
export and import procedures at Kingdom level, the
development of Saudi trade, and the benefits to local 4
businesses, the public and the global trade sector with S
its innovative digital solutions.

(O ractil g\

® In-depth Industry Research.

o Key Message Development. |

1 ® Press Release.
-‘. mRelatic:ns._
® Event Support. /
® Analysis & Reporting. ) ‘ / »

<




‘ Logistics Innovation

TOTAL MEDIA HITS
113

IMPRESSIONS
46,000,000
SENTIMENT
100% Positive




Women in Cybersecurity

@ Women in Cyber Security Middle East 2020 hosted its first annual virtual conference on 14th and

15th of November 2020 with the aim to attract women in the region to the industry, empower
them, connect them with international and regional experts, and help them achieve their profes-
sional goals. W7Worldwide needed to respond quickly to the virtual format of the event with an
effective communications platform that created a bridge with key target audiences to achieve
coverage, awareness and attract visitors.

STRATEGY

Highlight the importance of sound Cyber Security prac-
tices for all businesses against the background of a
rapid rise in attacks during Covid-19 due to new remote
working practices as a topical story hook. We aligned
WIiCSME with Vision 2030 and its relevance to the King-
dom in furthering the technology sector, nurturing
Saudi talent and empowering Women to succeed in
their chosen field of expertise.

?

~

APPROACH

® Deploying thought leadership content around topical
issues, we built a future-proof communications
platform and authoritative industry voice for WiCSME. b
® Developing a concrete communications plan and
content cycles, the objective was to produce regular : -
news flow and maximize visibility before, during and
after the event.
® Target technology professionals, Government entities,
C-level executives, Industry experts, students and the 4
general public. S
® Powerful media relations with specialist and national
media to achieve high profile coverage.

-

@o ATACTICS N\

® In-depth Industry Research.
e Content Development.

¥ ® Press Releases.

\ ® Media Relations.
® . g

® Event Support. /

® Analysis & Reporting. ) j -

S | i




‘ Women in Cybersecurity

TOTAL MEDIA HITS

IMPRESSIONS
19,097,560
SENTIMENT
100% Positive
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