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WZworiowioe MESSAGES TO THE WORLD

At W7Worldwide, we are used to the next challenge that is always around the corner.

The work environment has changed drastically, with hybrid working having become the
norm.

This means communication is redefined both internally and externally with our clients,
the media and stakeholders.

The team has been able to meet the challenges by focusing on health and well-being, as
well as empowering each other to keep pace with and adjust to the new realities of the
work environment.

Together we were able to innovate, redefine strategies and strike the right balance
between being proactive and reactive.

As a team we remain optimistic and motivated to work towards a positive future for our
clients and our agency.
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WZworiowioe MESSAGES TO THE WORLD

In the common effort to recover from the pandemic, effective engagement with the
right stakeholders at all levels has become crucial to the success of any organization’s
business strategy.

Be it employees, customers, suppliers, shareholders, requlatory bodies, government
agencies, and the local community, each have their own perspective and distinct
communications needs.

At W/Worldwide, we deploy state-of-the-art analysis tools and techniques to empower
our clients with invaluable key stakeholder insights into their marketplace, industry
trends, customer behaviours, and growth opportunities that shape their brand story and
vision of the organization's future.

Stakeholder engagement not only provides the support for long-term sustainability, but
it is also integral to Corporate Responsibility.

More than ever, W7Worldwide play an important role in safeguarding our clients
corporate reputation through the use of meaningful stakeholder engagement, coupled
with impactful media outreach strategies to build trust and mutually beneficial
relationships between a business and its specific target audiences.
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W7 oriowioe MESSAGES TO THE WORLD

2021 has brought about new focus and priorities in the communications industry.

As we are adjusting to a changing world, sustainability, brand purpose, hybrid working,
corporate culture and localization have become the most important factors that are
now reshaping communications in Saudi Arabia and regionally.

The Middle East leads the world in internet penetration, which has been accelerated by
the pandemic, and regardless of industry sector, today’s digitally savvy end users now
firmly hold the key to a brand's relevance and reputation.

This means customer centricity, humanity and corporate social responsibility are no
longer a strategic choice but a business survival technique.

As we are moving forward into 2022, successful leaders will need to communicate their
message more than ever, to inspire, encourage, engage, and share their vision of a

sustainable future.
R %
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AWARDS

PROJECT OF THE YEAR PRESENTATION - CSR
WOMEN IN CYBER SECURITY MIDDLE EAST (WIMECS)

PROJECT OF THE YEAR PRESENTATION - B2C
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

AGENCY VIDEO
BUILDING CULTURAL BRIDGES (W7Worldwide)

CLIENT VIDEO
PROACTIVE REPUTATION MANAGEMENT (KATERRA)

2021 SHORTLIST

BEST SOCIAL IMPACT CAMPAIGN IN RESPONSE TO COVID-19
DISPELLING PR MYTHS (W7Worldwide)

BEST CREATIVE APPROACH DURING COVID-19
COMMUNICATIONS FOR A CHANGING WORLD (W7Worldwide)

BEST USE OF CREATIVE
DISPELLING PR MYTHS (W7Worldwide)

BEST CONSUMER SERVICES CAMPAIGN
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

BEST CRISIS COMMUNICATIONS /ISSUES MANAGEMENT STRATEGY
PROACTIVE REPUTATION MANAGEMENT (KATERRA)

BEST ENERGY OR NATURAL RESOURCES CAMPAIGN
A TRULY LOCAL COMPANY (ASJC)

BEST HEALTHCARE CAMPAIGN
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

BEST HEALTHCARE CAMPAIGN ,
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

BEST HEALTHCARE CAMPAIGN _
THE RISING BURDEN OF MEDICATION IN KSA: A PRAGMATIC APPROACH TO MINIMIZE IT (Bupa Arabia)

BEST NON-PROFIT / HUMANITARIAN / CHARITABLE CAMPAIGN
EMPOWERING WOMEN IN CYBERSECURITY (WIMECS)

BEST PROFESSIONAL SERVICES CAMPAIGN
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

BEST TRAVEL & TOURISM CAMPAIGN
SUSTAINABLE-LOCAL-ORGANIC-WELLNESS-LEARNING-INSPIRING-FUN-EXPERIENCES (SONEVA)

¥d BEST HOME-GROWN AGENCY OF THE YEAR
THINK LOCAL - ACT GLOBAL (W7Worldwide)
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CONSUMER AWARD ,
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

BEST CROSS CULTURAL TEAM
BUILDING CULTURAL BRIDGES (W7Worldwide)

HEALTHCARE AWARD
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

LIFESTYLE AWARD
SUSTAINABLE-LOCAL-ORGANIC-WELLNESS-LEARNING-INSPIRING-FUN-EXPERIENCES (SONEVA)

MEDIA RELATIONS AWARD .
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

MEDIA RELATIONS AWARD
SAUDI GLOBAL RESEARCH LEADERSHIP (NATURE RESEARCH)

TECHNOLOGY AWARD
A TRULY LOCAL COMPANY (ASJC)

TECHNOLOGY AWARD
TECHNOLOGICAL ADVANCEMENT - THE PREMIER TECHNOLOGY CONFERENCE

PRCA PRCA

MENA DIGITAL AWARDS 2021 DIGITAL

BEST USE OF PAID MEDIA IN A CAMPAIGN
BRINGING HVAC TO THE PEOPLE (ASJC)

BEST USE OF REPORTING AND MEASUREMENT IN A CAMPAIGN
CYBERSECURITY AND VIGILANCE: A VIRTUAL EVENT CAMPAIGN (MENAISC)

BEST USE OF VIDEO IN A CAMPAIGN
CYBERSECURITY AND VIGILANCE - A VIRTUAL EVENT CAMPAIGN (MENAISC)

BEST USE OF CONTENT MARKETING IN A CAMPAIGN
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

M_A__R_ K_ETI_NG ____________________ MARKETING®

CONFERENCE 2.0 REGIONAL MARRRINC

OUTSTANDING LEADERSHIP IN PR
ABDULRAHMAN INAYAT




PRCA PRCA

MENA REGIONAL AWARDS 2021 M

REGIONAL PR CAMPAIGN OF THE YEAR
BUILDING CULTURAL BRIDGES (W7Worldwide)

BEST INTEGRATED CAMPAIGN
CYBERSECURITY VIGILANCE - A VIRTUAL EVENT CAMPAIGN (MENAISC)

BEST PR CAMPAIGN: B2C
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

BEST PR CAMPAIGN: CRISIS COMMUNICATIONS
PROACTIVE REPUTATION MANAGEMENT (KATERRA)

RESULTS ON A BUDGET |
COMMUNICATIONS FOR A CHANGING WORLD (W7Worldwide)

STRATEGIC COMMUNICATIONS CAMPAIGN
COMMUNICATIONS FOR A CHANGING WORLD (W7Worldwide)

BEST DIGITAL AND NEW MEDIA CAMPAIGN
DISPELLING PR MYTHS (W7Worldwide)

EVENT/ LAUNCH OF THE YEAR
CYBERSECURITY VIGILANCE - A VIRTUAL EVENT CAMPAIGN (MENAISC)

BEST PR CAMPAIGN: B2B
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

BEST PR CAMPAIGN: MEDIA RELATIONS
TECHNOLOGICAL ADVANCEMENT - THE PREMIER TECHNOLOGY CONFERENCE

BEST PR CAMPAIGN: DIGITAL |
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (W7Worldwide)

BEST PR CAMPAIGN: GAME CHANGER
TECHNOLOGICAL ADVANCEMENT - THE PREMIER TECHNOLOGY CONFERENCE

BEST PR CAMPAIGN: GAME CHANGER
DIGITAL LEADERSHIP IN HEALTHCARE (Bupa Arabia)

REGIONAL PR CAMPAIGN OF THE YEAR
BUILDING CULTURAL BRIDGES (W7Worldwide)

REGIONAL PR CAMPAIGN OF THE YEAR
EMPOWERING WOMEN IN CYBERSECURITY (WIMECS)

INTERNATIONAL CAMPAIGN AWARD
BUILDING CULTURAL BRIDGES (W7Worldwide)

BEST CORPORATE SOCIAL RESPONSIBILITY CAMPAIGN
EMPOWERING WOMEN IN CYBERSECURITY (WIMECS)

BEST TRAVEL AND LIFESTYLE CAMPAIGN
SUSTAINABLE-LOCAL-ORGANIC-WELLNESS-LEARNING-INSPIRING-FUN-EXPERIENCES (SONEVA)



SILVER WINNER

WINNERS!

BEST CRISIS COMMUNICATIONS /ISSUES MANAGEMENT STRATEGY
PROACTIVE REPUTATION MANAGEMENT (KATERRA)

BEST ENERGY OR NATURAL RESOURCES CAMPAIGN
A TRULY LOCAL COMPANY (ASJC)

BEST PROFESSIONAL SERVICES CAMPAIGN
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

CONSUMER AWARD |
HEALTHCARE INNOVATION FOR THE SAUDI MARKET (Bupa Arabia)

BEST USE OF REPORTING AND MEASUREMENT IN A CAMPAIGN
CYBERSECURITY AND VIGILANCE: A VIRTUAL EVENT CAMPAIGN (MENAISC)

REGIONAL PR CAMPAIGN OF THE YEAR
BUILDING CULTURAL BRIDGES (W7Worldwide)

STRATEGIC COMMUNICATIONS CAMPAIGN
COMMUNICATIONS FOR A CHANGING WORLD (W7Worldwide)

OUTSTANDING LEADERSHIP IN PR
ABDULRAHMAN INAYAT
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[ oracte i AVAYA

“| was impressed by the team’s knowledge and expertise of “W7Worldwide is one of the most progressive
our subject area, their outstanding combined skillset to communications agencies in Saudi Arabia |
produce high quality work and desired outcomes, the have worked with, producing impressive
agencys in-depth local knowledge and proactive and results to help establish the AVAYA brand in a
strategic approach. rapidly changing key market for us.
W7Worldwides effective translation service produced The agency brings valuable insight into the
powerful content for Oracle to reach untapped target technology sector and is able to choose the
audiences who predominantly speak the Arabic language. right strategy to gaining mindshare in the
Oracle has a top-notch global reputation to maintain. Kingdom with their out of the box thinking".

The technical nature of our content requires highly
qualified translators that can accurately interpret and

. . - . | n ™
communicate information into Arabic.
This was a challenge for us, until we met W7Worldwide".

, , “W7Worldwide is characterized by its unique approach to
MENA T . . .
J J INFORMATION SECURITY communications in the Kingdom, coupled with a deep
RRE RN CE 20 2 1 knowledge, connections and experience in the Saudi and
) , , _ o global markets.
"W7Worldwide proved tself to be the leading communications The positive results and impact of our work with
agency in the technology and cybersecurity sectors. W7Worldwide, across PR, communications strategy,

for the fourth consecuive year, continuously buiding the testament to the Agency and its teams professionalism,
brand and reputation of both VirtuPort and the event'. Creativity, and commitment in providing leading edge

expert marketing communications consultation services in
. I (] , ] ’

|t Was SEleCtEd as the Communications pal’[ner f0r MENA'SC reputation management and media Outreach’ are a
J | Bupa Arabia Key Markets".
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Click on headlines to read full news
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o WINNERS OF PRCA MENA DIGITAL AWARDS 2020 ANNOUNCED.
o PRCA MENA REVEALS AWARDS SHORTLISTS.
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e W7WORLDWIDE PAYS TRIBUTE TO SAUDI BROADCASTING AUTHORITY ON WORLD RADIQ DAY
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o /SPECIAL DISHES ON THE HIJAZI TABLE IN RAMADAN.
o WE ARE BACK WITH OUR RAMADAN BLOG SERIES!
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o 7 TRADITIONS OF A HIJAZI RAMADAN
e EXPLORE HIJAZ IN RAMADAN

MAY |

e W/WORLDWIDE ‘STEPS UP TO PROTECT SAUDI CITIZENS FOR ASJC.

=
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)

o W7WORLDWIDE HIGHLIGHTS THE VITAL ROLE OF PUBLIC SECTOR COMMUNICATIONS IN THE PANDEMIC.
e “LQg)gS AmC” O Gyl VIS dgow Jarj Alkiw! Jolge 7

e W/WORLDWIDE'S SHORT VIDEO HIGHLIGHTS KINGDOM'S EFFORTS IN HOSTING SUCCESSFUL HAJJ
DURING PANDEMIC.
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https://prca.mena.global/winners-of-prca-mena-digital-awards-2020-announced/
https://www.prweek.com/article/1704210/prca-mena-reveals-awards-shortlists
https://www.okaz.com.sa/variety/na/2048589
https://www.zawya.com/en/press-release/w7worldwide-pays-tribute-to-saudi-broadcasting-authority-on-world-radio-day-pai7zlh5
https://www.albiladpress.com/news/2021/4544/spaces/699216.html
https://www.alwatanvoice.com/arabic/content/print/1326116.html
https://w7worldwide.com/7-special-dishes-on-the-hijazi-table-in-ramadan/
https://w7worldwide.com/ramadan-2021/
https://alghad.com/%D8%A7%D9%84%D9%85%D8%B1%D9%88%D9%86%D8%A9-%D9%88%D8%A7%D9%84%D8%AA%D9%83%D9%8A%D9%81-%D8%A3%D8%A8%D8%B1%D8%B2-%D8%B9%D9%88%D8%A7%D9%85%D9%84-%D8%A7%D8%B3%D8%AA%D8%AF%D8%A7%D9%85%D8%A9-%D8%A7%D9%84/
https://menafn.com/1102000651/7-Traditions-of-a-Hijazi-Ramadan
https://www.w7worldwide.com/V2/ramdan-2021-3/
https://campaignme.com/w7worldwide-steps-up-to-protect-saudi-citizens-for-asjc/
https://campaignme.com/w7worldwide-highlights-the-vital-role-of-public-sector-communications-in-the-pandemic/
https://makkahnewspaper.com/article/1513493/%D8%A3%D8%AE%D8%A8%D8%A7%D8%B1-%D9%84%D9%84%D9%85%D9%88%D9%82%D8%B9-/7-%D8%B9%D9%88%D8%A7%D9%85%D9%84-%D8%A7%D8%B3%D8%AA%D8%B1%D8%A7%D8%AA%D9%8A%D8%AC%D9%8A%D8%A9-%D8%AA%D8%B6%D9%85%D9%86-%D8%B3%D9%85%D8%B9%D8%A9-%D8%A7%D9%84%D8%B4%D8%B1%D9%83%D8%A7%D8%AA-%D8%A7%D9%84%D8%AA%D8%AC%D8%A7%D8%B1%D9%8A%D8%A9-%D9%81%D9%8A-%D8%B9%D9%87%D8%AF-%D9%83%D9%88%D8%B1%D9%88%D9%86%D8%A7
https://www.w7worldwide.com/w7worldwides-short-video-highlights-kingdoms-efforts-in-hosting-successful-hajj-during-pandemic/
https://arabic.arabianbusiness.com/business/business-media-marketing/409074-%D8%A8%D9%82%D9%8A%D9%85%D8%A9-15-%D9%85%D9%84%D9%8A%D8%A7%D8%B1-%D8%AF%D9%88%D9%84%D8%A7%D8%B1-%D8%8C-%D8%AA%D8%B1%D8%A7%D8%AC%D8%B9-%D8%A7%D9%84%D8%A7%D8%B9%D8%AA%D9%85%D8%A7%D8%AF-%D8%B9
https://www.zawya.com/ar/%D8%A7%D9%84%D8%A8%D9%8A%D8%A7%D9%86%D8%A7%D8%AA-%D8%A7%D9%84%D8%B5%D8%AD%D9%81%D9%8A%D8%A9/%D8%AA%D9%82%D8%B1%D9%8A%D8%B1-%D8%A7%D8%B3%D8%AA%D8%B4%D8%A7%D8%B1%D9%8A-%D8%A7%D9%84%D8%A7%D9%82%D8%AA%D8%B5%D8%A7%D8%AF-%D8%A7%D9%84%D8%AF%D8%A7%D8%A6%D8%B1%D9%8A-%D8%A3%D9%83%D8%A8%D8%B1-%D8%AA%D8%AD%D8%AF%D9%8A%D8%A7%D8%AA-%D9%82%D8%B7%D8%A7%D8%B9-%D8%A7%D9%84%D9%86%D9%81%D8%B7-%D9%88%D8%A7%D9%84%D8%BA%D8%A7%D8%B2-%D9%84%D9%85%D8%B1%D8%AD%D9%84%D8%A9-%D9%85%D8%A7-%D8%A8%D8%B9%D8%AF-%D9%83%D9%88%D8%B1%D9%88%D9%86%D8%A7-fcykfx09
https://w7worldwide.com/w7worldwide-observes-the-91st-saudi-national-day-with-a-motion-graphics-clip/
https://rs.ksu.edu.sa/en/node/16259
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https://arabic.arabianbusiness.com/abnews/%D8%A3%D9%86%D8%B3%D9%86%D8%A9-%D8%A7%D9%84%D8%A5%D8%AF%D8%A7%D8%B1%D8%A9-%D9%84%D9%82%D9%8A%D8%A7%D8%AF%D8%A9-%D8%A7%D9%84%D8%AA%D8%B9%D8%A7%D9%81%D9%8A-%D9%84%D9%85%D8%A7-%D8%A8%D8%B9%D8%AF-%D9%83
https://middleeast-business.com/ar/10-%D8%B9%D9%88%D8%A7%D9%85%D9%84-%D8%A3%D8%B6%D8%B9%D9%81%D8%AA-%D8%A7%D9%84%D8%B5%D9%88%D8%B1%D8%A9-%D8%A7%D9%84%D8%B0%D9%87%D9%86%D9%8A%D8%A9-%D9%84%D9%82%D8%B7%D8%A7%D8%B9-%D8%A7%D9%84%D9%81%D9%86/
https://prca.mena.global/winners-of-prca-mena-digital-awards-2021-announced/
https://entrepreneuralarabiya.com/2021/12/23/43479/%D8%B6%D8%BA%D9%88%D8%B7%D8%A7%D8%AA-%D8%A7%D9%84%D8%B3%D9%88%D9%82-%D8%AE%D9%84%D8%A7%D9%84-%D8%AC%D8%A7%D8%A6%D8%AD%D8%A9-%D9%83%D9%88%D8%B1%D9%88%D9%86%D8%A7-%D8%AA%D9%8F%D9%84%D8%B2%D9%85/
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> SHARING THOUGHT LEADERSHIP

Click on headlines to read full news

o W/WORLDWIDE AND AVAYA SET OUT A 7-STEP COMMUNICATIONS GUIDE FOR TECHNOLOGY
COMPANIES TOWARDS COVID-19 RECOVERY.

o [NDEPENDENT GCC AGENCY W7WORLDWIDE SCOOPS UP TWO MEPRA AWARDS.

e GCC AGENCY W7WORLDWIDE ANNOUNCED WINNER OF BEST INTERNATIONAL CAMPAIGN
PRCA MENA AWARDS 2021.

o oull Al UL Gall e
o NEW BEHAVIORS FOR A NEW ENVIRONMENT.

e GCC AGENCY W7WORLDWIDE IS PREFERRED COMMUNICATIONS PARTNER FOR
CYBERSECURITY CONFERENCE MENA ISC FOR FIFTH YEAR RUNNING.

o NEW BEHAVIOURS FOR A NEW ENVIRONMENT, BY W7WORLDWIDE'S ABDULLAH INAYAT.

o INDEPENDENT GCC AGENCY #W7WORLDWIDE REPORTS ON ITS MOST SUCCESSFUL YEAR
IN 2020/2021| #CYBERSECURITY | #CONFERENCES.

* "19- uOGS" 30 LOLWIW AULDIUI LDLoGHI0 J100 Ll dalyy "8uogSall Gjmall”

e anslal ple 6 W7WORLDWIDE J 6aclnio GJunil wljlas)”
* Aniln L Qg wlleall -0 JBgall GAe AlaicUl @2l : W7WORLDWIDE J duwlja 0"
.19-10095

e "CULTURE SHOCK- ABDULLAH INAYAT.

e '"l03g0)" bwqll Guill ..dolal ool ¢llang "aslail
e KSA HOLDS POTENTIAL TO CHANGE THE FACE OF REGIONAL COMMUNICATIONS INDUSTRY

e GCC AGENCY W7WORLDWIDE CREATES PR CAMPAIGN WITH IMPACT FOR LEADING
CYBERSECURITY CONFERENCE MENA ISC 2021

e .aioll 88U -6 Japl LAe §gai 8ipall :3gminng .. dyjguall dolludlg Ll -6 Lajjlan Cuusi
e W/WORLDWIDE SHARES 7 COMMUNICATIONS LESSONS FROM COVID-19



https://en.saudishopper.com.sa/?p=30690
https://albiladdaily.com/2021/12/07/%D8%A3%D8%AB%D8%A8%D8%AA%D8%AA-%D8%AC%D8%AF%D8%A7%D8%B1%D8%AA%D9%87%D8%A7-%D9%81%D9%8A-%D8%A7%D9%84%D9%82%D9%8A%D8%A7%D8%AF%D8%A9-%D9%88%D8%A7%D9%84%D8%B3%D9%84%D8%A7%D9%85%D8%A9-%D8%A7%D9%84%D9%85/
https://news.mepra.org/w7worldwide-createsprcampaign-cybersecurity/
https://www.zawya.com/mena/en/press-releases/story/KSA_holds_potential_to_change_the_face_of_regional_communications_industry-ZAWYA20210923123813/
https://campaignme.com/culture-shock-by-w7-worldwides-abdullah-inayat/
https://www.almaalynews.com/news/135801#.YQpjno5vY2y
https://www.almoltqa.com/post?id=1023
https://www.w7worldwide.com/independent-gcc-agency-w7worldwide-reports-on-its-most-successful-year-in-2020-2021/
https://campaignme.com/saudi-report-2021-new-behaviours-for-a-new-environment-by-w7worldwides-abdullah-inayat/
https://en.saudishopper.com.sa/?p=25090
https://www.alwatan.com.sa/article/1076440
https://w7worldwide.com/gcc-agency-w7worldwide-announced-winner-of-best-international-campaign-prca-mena-awards-2021/#:~:text=Leading%20GCC%20agency%20W7Worldwide%20was,Covid%2D19%20Resource%20Centre'.
https://en.saudishopper.com.sa/?p=17779
https://www.w7worldwide.com/w7worldwide-and-avaya-set-out-a-7-step-communications-guide/
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Insight: W7Worldwide publishes 7
communications strategies for the
construction sector to harness the
COVID-19 rebound
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Independent GCC Agency
#WTWorldwide Reports on its Most
Successful Year in 2020/2021

Saudi Report 2021: New behaviours for a new
environment, by W7 Worldwide's Abdullah Inayat

o i
GCC Agency W7Warldwide Creates PR
Campaign with Impact for Leading
Cybersecurity Conference MENA I15C

2021
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GCC Agency WiWorldwide Announced
Winner of Best International Campaign
PRCA MEMA Awards 2021
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> SHARING THOUGHT LEADERSHIP

Click on headlines to read full news

e (GCC AGENCY W7WORLDWIDE PROVES ITS GLOBAL WITH ICCO TECHNOLOGY AWARD.

o W7WORLDWIDE AND BUPA ARABIA ADVISE HEALTHCARE COMPANIES TO COMMUNICATE NOW.

e .30 WBLoU dlan Jrol wjlad Wisall uc Jaiu “uogs” Gi doha @il W7WORLDWIDE!

o BUPA ARABIA, W/WORLDWIDE LAUNCH HEALTHCARE COMMUNICATIONS GUIDE.

o MAJOR LOGISTICS AND SUPPLY CHAIN EVENTS GO VIRTUAL BUT MAINTAIN QUALITY AND IMPORTANCE.

e COMMUNICATION STRATEGIES TO REBUILD TOURISM & HOSPITALITY INDUSTRY.

IMAR| FEB | JAN

o W7WORLDWIDE AND VIRTUPORT PUBLISH CRISIS COMMUNICATIONS GUIDE TO HELP GOMPANIES
PREPARE FOR INCREASED RISK OF COVID-13 CYBERATTACKS.

o SIX COMMS TRENDS IN THE MENA REGION THAT GREW IN SIGNIFICANCE DURING COVID-19¢

o W/WORLDWIDE BECOMES GCC REGION'S LEADING INDEPENDENT COMMUNICATIONS AGENGY- WITH
RECORD NUMBER OF INDUSTRY AWARDS.

e AJOINT CONSULTANCY REPORT BETWEEN W7WORLDWIDE AND BUPA ARABIA ON THE HEALTH SECTGR:

o W/WORLDWIDE'S 7-STEP GUIDE TO MAINTAIN BRAND RESILIENCE IN COVID-19.

o .aQuuull AJUOSUI wlpoinllg LS

* PRIS AS OLD AS THE EARTH ITSELF AND IS ROOTED IN OUR VALUES, BELIEFS, AND CULTURES, BY
W7WORLDWIDE'S ABDULRAHMAN INAYAT.

e POSITIVE BRAND COMMUNICATIONS FOR RAMADAN 2021.

e .Ayqgalig dualdyl jSigl (o 3ac Gle 3gaius dxulAg duagaw Alsq Jgi

e .lMjdn (0 oAUIg IblAR)l PO §)10 (o rwaww Al I LAl Aloal ;pac pow ywiimoll

o INDEPENDENT GCC AGENCY #W7WORLDWIDE REPORTS ON ITS MOST SUCCESSFUL YEAR IN 2020/2021.
o EKHBARIYA TV= 826,000

e W/WORLDWIDE HIGHLIGHTS THE VITAL ROLE OF PUBLIC SECTOR COMMUNICATIONS IN THE PANDEMIC.

-
<
=

|JUL|JUN|

e dajlall ple 6 WIWORLDWIDEJ 8actnio Sl wijlas]
e WHY CORPORATE SOCIAL RESPONSIBILITY AND GIVING DURING HAJJ MATTERS, BY W7WORLDWIDE'S

ABDULRAHMAN INAYAT.
o WIS duclaiall AUgduuall pgmao duwami Jlaj 1Al

e W/WORLDWIDE SETS OUT THE 7 BEST PRACTICES IN INFLUENCER MARKETING IN COVID-19.

e W/WORLDWIDE RELEASES 7-STEP COMMUNICATIONS GUIDE TO TRANSFORM THE OIL & GAS SECTOR
POST COVID-19.

e SIX COMMS TRENDS IN THE MENA REGION THAT GREW IN SIGNIFICANCE DURING COVID-19.

AUG

SEP

e W/7WORLDWIDE RELEASES REPORT ON THE 7 CSR STRATEGIES TO DEPLOY IN COVID-19.

|OCT |

e W/WORLDWIDE SETS 0OUT 7 COVID-19 COMMUNICATION STRATEGIES FOR TRANSPORT & LOGISTICS
OPERATORS.

® Sl OIS CUKDl U9y go L

e SAUDI FOCUS: WHAT EXACTLY IS PR? BY W7WORLDWIDE'S ABDULRAHMAN INAYAT.

e W7WORLDWIDE'S GUIDE FOR CEOS TO EFFECTIVE LEADERSHIP TOWARDS COVID-19 RECOVERY.

e W/WORLDWIDE SAUDI ARABIA'S LEADING COMMUNICATION AGENCY.

NOV

DEC |



https://cmosmagazine.com/ar/w7worldwide-%D8%AA%D8%AD%D8%B5%D8%AF-%D8%AC%D8%A7%D8%A6%D8%B2%D8%A9-icco-%D8%A7%D9%84%D8%B9%D8%A7%D9%84%D9%85%D9%8A%D8%A9-%D8%B9%D9%86-%D8%A3%D9%81%D8%B6%D9%84-%D8%AD%D9%85%D9%84%D8%A9-%D8%B9%D9%84/
http://prca.mena.global/w7worldwide-and-bupa-arabia-advise-healthcare-companies-to-communicate-now/
https://www.taminwamasaref.com/w7worldwide/
https://www.arabnews.com/node/1801531/corporate-news
https://www.globaltrademag.com/major-logistics-and-supply-chain-events-go-virtual-but-maintain-quality-and-importance/
http://alriyadhdaily.com/article/1f91ce54c23a4430b2a39f4e072ebee8
https://www.mirrorreview.com/w7worldwide-virtuport-publish-guide/
https://www.prweek.com/article/1712523/six-comms-trends-mena-region-grew-significance-during-covid-19
https://menafn.com/1101915131/W7Worldwide-Becomes-GCC-Regions-Leading-Independent-Communications-Agency-with-Record-Number-of-Industry-Awards
https://www.arabre.com/en/newssubpage.aspx?pageid=103483
https://www.transformmagazine.net/articles/2021/w7worldwide-published-7-step-guide-to-maintain-brand-resilience-during-covid-19/
https://cmosmagazine.com/ar/%D9%83%D9%88%D8%B1%D9%88%D9%86%D8%A7-%D9%88%D8%A7%D9%84%D9%85%D8%AA%D8%BA%D9%8A%D8%B1%D8%A7%D8%AA-%D8%A7%D9%84%D8%A7%D8%AA%D8%B5%D8%A7%D9%84%D9%8A%D8%A9-%D8%A7%D9%84%D8%B3%D8%A8%D8%B9%D8%A9/
https://campaignme.com/pr-is-as-old-as-the-earth-itself-and-is-rooted-in-our-values-beliefs-and-cultures-by-w7s-abdulrahman-inaya/
https://cmosmagazine.com/positive-brand-communications-for-ramadan-2021/
https://nationalcybersecuritynews.today/independent-gcc-agency-w7worldwide-reports-on-its-most-successful-year-in-2020-2021-cybersecurity-conferences-2/
https://www.klweek.com/business/w7worldwide-highlights-the-vital-role-of-public-sector-communications-in-the-pandemic/
https://campaignme.com/why-corporate-social-responsibility-and-giving-during-hajj-matters-by-w7worldwides-abdulrahman-inayat/
https://www.alwatan.com.sa/article/1082544
https://campaignme.com/w7worldwide-sets-out-the-7-best-practices-in-influencer-marketing-in-covid-19/
https://en.saudishopper.com.sa/?p=27185
https://www.prweek.com/article/1712523/six-comms-trends-mena-region-grew-significance-during-covid-19
https://campaignme.com/w7worldwide-releases-report-on-the-7-csr-strategies-to-deploy-in-covid-19/
https://en.saudishopper.com.sa/?p=29103
https://campaignme.com/saudi-focus-what-exactly-is-pr-by-w7worldwides-abdulrahman-inayat/
https://w7worldwide.com/effective-leadership/
https://www.arabnews.com/node/1983486/corporate-news
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Which trends will shape Middle East comms
in 20227

PR will play a lending role a3 the economy recovers and we adjust to  changing werld in 2022,

by Abdulrahman Inayat / February 09, 2022 @ @ @

W7Worldwide publishes communication

strategies to boost recovery for construction '
Saudi focus: What exactly is PR? By 3 -
WiWorldwide's Abdulrahman Inayat
o e dla i i do
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WZworiDwiDESVOICE

REMAINS

ONE OF THE MOST ACTIVE AGENCIES
THAT PARTAKE IN IMPORTANT GLOBAL EVENTS
NOT JUST AS PART OF ITS CSR EFFORTS

BUT ALSO
ITS COMMITMENT TO THE INDUSTRY

10 SPREAD
POSITIVE MESSAGES,
CORRECT PERCEPTIONS
AND UPLIFT THE INDUSTRY

@TOTAL IMPRESSIONS

743,591,800




WworLDwiDES

COMMITMENT TO THE INDUSTRY THAT STARTED IN 2020

HAS CONTINUED WELL IN 2021

THE COVID-19 RESOURCE CENTER
HAS NOT ONLY BEEN A SOURCE OF INFORMATION,

BUT ALSO

INSPIRATION FOR COMPANIES
T0 KEEP THEIR COMMUNICATIONS

ON TRACK THE RIGHT WAY

THE WINNING CAMPAIGN OF
INTERNATIONAL CAMPAIGN AWARD

&

BEST PR CAMPAIGN: MEDIA RELATIONS

AT PRCA MENA REGIONAL AWARDS 2021

&
STRATEGIC COMMUNICATIONS CAMPAIGN

AT PRCA MENA REGIONAL AWARDS 2022

28 GUIDES




HIGHLIGHTING COMMUNICATIONS IMPORTANCE

While everyone was hopeful that 2021 will close the doors on the pandemic, it only increased doubt in the
market and among the industries and their target audience.

W7Worldwide expanded its team and expertise to offer an even more holistic a well round platform that
covered several industries private and public.

IN CASE YOU MISSED IT, WHAT IS THE COVID-19 RESOURCE CENTER

The Covid-19 Resource Centre’s specialist communications guides are free for anyone to access and
download.

W7Worldwide is committed to continue this effort throughout the Covid-19 crisis as part of its endeavors to
support the business community and to reinforce the value of the communications profession as a vital
function for business survival.
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DISPELLING PR MYTHS

As an independent multi award-winning Saudi agency, W7Worldwide proactively engages in
elevating the PR & Communications profession in the Kingdom, the GCC and MENA region and
internationally.

Regardless of industry sector, communicators and business leaders have had to work around
the clock to support their organization and stay ahead of a constantly moving situation by
providing better understanding of PR.

While Public Relations was traditionally a one-way tool, now strategic Communications is
gaining ground and importance among organizations and companies to engage with today’s
digitally empowered stakeholders at all levels.
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WORLD ARABIC LANGUAGE DAY

The Arabic language is a pillar of the cultural diversity of humanity. It is one of the most widely
spoken languages in the world, used daily by more than 400 million people.

World Arabic Language Day is celebrated every year on 18 December since 2012.

The Campaign Garnered Online and Offline Engagement of: 14%
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WORLD TV DAY
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INTERNATIONAL YOUTH DAY

International Youth Day (IYD) is an awareness day designated by the United Nations.

The purpose of this W7Worldwide campaign was to celebrate International Youth Day, using

creative and engaging methods via social media to reach out effectively to the young target
audience.

The Campaign Garnered Online and Offline Engagement of: 9%

e
RO0

Judiwall dald piol wluil)_allall_pgul#

The Leaders of Tomomow #YouthinternationalDay



INTERNATIONAL WOMEN'S DAY
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KATERRA

CORPORATE COMMUNICATIONS CAMPAIGN
REPUTATION MANAGEMENT

(BEST CRISIS COMMUNICATIONS /ISSUES MANAGEMENT STRATEGY)
WINNING CAMPAIGN OF MEPRA AWARDS 2021

MISSION

Katerra is an international technology company optimizing every aspect of building design,
materials supply and construction.

One of the first companies with a local entity to be fully owned in Saudi Arabia as a foreign
investment, Katerra is backed by the Public Investment Fund as part of the Kingdom's moves
towards diversifying its economy and to meet the country’s growing demand for housing.

Against the background of the strategic decision for Katerra's United States and Cayman Island
affiliates to voluntarily file for relief under Chapter 11 of the US Bankruptcy Code, the company
needed to reassure the market that this filing did not include or impact the day-to-day operations
of international affiliates in KSA.

STRATEGY

Katerra has multiple major high-profile projects underway and in the planning across Saudi Arabia.
The company is both committed to the completion of all on-going projects and actively seeking new
projects.

W/Worldwide developed a corporate communications and reputation management strategy that
would reinforce confidence and trust in the brand as a solid delivery partner committed to helping
Saudi Arabia achieve its Vision 2030 economic and social transformation and help meet the
country's growing demand for housing.

W7Worldwide's communications strategy and campaign set out to convey the powerful efforts
Katerra exerted in KSA to uplift the whole construction sector.

APPROACH

The concept behind building the communications platform for Katerra relied on several key stages,
commencing with addressing the news of Katerra’s US and Cayman Island’s affiliates Chapter 11
filing.

It was crucial to separate Katerra Saudi Arabia from the international news and reinforce the local
message of ‘business-as-usual.

We built on our previous campaign and PR platform created for Katerra and popularized the idea of
ready made 48-hour houses in the Kingdom and the company's delivery partnership with the
Ministry of Housing.

We needed to plant and maintain the brand firmly in the Saudi market and started by highlighting
Katerra's backing by the PIF (Public Investment Fund) and important work with the Ministry of
Housing.
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IMPRESSIONS
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59 Pieces of Coverage
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Katerra’s projects are advancing

across Saudi Arabia
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Controls

CORPORATE COMMUNICATIONS CAMPAIGN
COMMITTED TO THE KINGDOM'S PEOPLE & ENVIRONMENT

MISSION

A better Environment is one of the most important pillars of Vision 2050 and the Kingdom's
direction towards a healthy, sustainable society.

Al Salem Johnson Controls has been offering powerful and innovative solutions that use less energy
and are more efficient than other offerings by competitors.

STRATEGY

An important element in the creative execution of the communications strategy was the technical
nature of, the company's HVAC solutions, which meant we needed to develop a campaign for ASJC
that woulthhumanize the brand to the target audience and tell a compelling story.

Central to albcommunications was the overarching focus on ASJC's environmental credentials,
based on Its certifications, superior technological knowledge, longstanding track record, and
energy efficient solutions for smarter and sustainable buildings that guarantee up to 40% in
savings.

APPROACH

We created a full communications program composed of informative, educational and engaging
content, targeting the general public, current clients and government.

We also worked to align ASJC with the objectives of the energy sector.

To appeal to Saudi target audiences, we aligned ASJC's corporate communications strategy with
relevant Vision 2030 goals, such as empowering Saudi talent, local manufacturing, quality-of-life,
energy efficiency and the Circular Economy.

Maximizing local and regional reach was an important aspect of achieving our goal.
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Al Salem Johnson Controls Highlights Importance of HVAC Solutions to
Prevent Spread of Virus Infections and Diseases

H
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The COVID-19 pandemic has gripped the world, with focus now tumed to the contred and prevention of the |

spread of the coronavirus. People around the world have been urged to avord crowded areas. and stay home
L tocontrol and minimize the spread of the disease. .
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A TRULY LOCAL COMPANY

CREATING A LOCALIZED COMMUNICATIONS STRATEGY CAMPAIGN

(BEST ENERGY OR NATURAL RESOURCES CAMPAIGN)
WINNING CAMPAIGN OF MEPRA 2021 AWARDS

MISSION

As the Kingdom's leading building management and HVAC systems provider, Al Salem Johnson
(YORK) delivers vital behind-the-scenes infrastructure many Saudi citizens are not aware of.

The company’s solutions are installed in some of the most significant landmarks and institutions in
the Kingdom, providing a service the end-user takes for granted with energy efficient,
state-of-the-art HVAC solutions.

STRATEGY

W/Worldwite recognized the significant communications collateral available in ASJC's high-profile
partnershipsyand case studies, across a range of sectors, such as aviation with its UV-Fend
systems, and its ARIQ system for hotels and hospitals, Al Haram etc., that could be deployed to
produce a series of timely and compelling localized PR campaigns.

We wanted to tap into direct local priorities around the pandemic, the environment, technology
Innovation and the Vision 2030 socio-economic transformation.

APPROACH

In the digital age, content is king, and we decided that video and infographics are the most
effective medium to deliver our messages, educate target audiences and create emotional appeal.
To appeal to Saudi target audiences, we aligned ASJC's corporate communications strategy with
relevant Vision 2030 goals, such as empowering Saudi talent, local manufacturing, quality-of-life,
energy efficiency and the Circular Economy.
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BUPA ARABIA
DIGITAL LEADERSHIP

MISSION

Emerging technologies are revolutionizing the health care sector, accelerated by the Covid-19
pandemic.

Bupa Arabia worked towards ramping up its digital capabilities and expanding services to help
contain the virus, improve efficiency, and respond to the changing needs of customers.
Demonstrating its environmental responsibility, to help address the "plastic waste crisis”, Bupa
Arabia leveraged digitalization by adopting the “Easier for You” campaign of the Council of
Cooperative Health Insurance (CCHI) with the introduction of digital cards.

STRATEGY

W/Wor|dwide created an overarching communication strategy that would highlight Bupa Arabia's
constani, innovation and digital leadership, which generated valuable media coverage for the
company, won them the Global Outlook Magazine Awards 2020 in the Best Digital Innovation in
Insurance Seetor Award, and saw them recognized by the National Digital Transformation Unit, a
government entity in Saudi Arabia that works hand in hand with digital transformation partners to
accelerate and enable digital transformation in the Kingdom.

The concept of W7Worldwide's communications campaign focused on highlighting how Bupa
Arabia’s investments in its digital services enables the company to provide the best customer
experience, and digital transformation of the healthcare sector.

APPROACH

We leveraged several opportunities to produce story angles that would generate high profile
coverage of the various initiatives and products Bupa Arabia launched, made possible through the
company’s unrivalled digital leadership.

This includes the Digital Cards Initiative and the Bupa Arabia unified mobile app.

W7Worldwide news jacked the CCHI campaign on behalf of Bupa Arabia, making it their own and
proving the company’s environmental credentials.

We sought out and managed the submissions to the most powerful industry awards, recognizing
Bupa Arabia’s digital achievements and leadership in bringing about digitalization of the healthcare
insurance sector in KSA and the region.
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Incorporating global takaful

Health

Workplace wellness

Saudi Arabia
A return to growth

1009 Positive

Sustaining performance in an
ever-challenging climate

Enhanced digital capabilities, a wider range of services and better response to
consumer needs are crucial for rapid recovery from the crisis.

Tc speed and seope of the COVID-19
crisis have posed extraoedinary
challenges. fise the world Businesses
have been kit by a drop in customer demand
regulstory modifications. supply chain
interruptions, cconomic recession, and
incressed uncertainty. At Bupa Arabis we have
activated functional and powerful sieasegics

w0 work towards weathering the storm so asts

continue o serve onr clieats.

Bupa Arabia’s portfolio of services i
differentited by its Tebiom and Rahstiom
programmes which offer an srray of services
designed specifically o uplifi medical case
The Tebtom programme was immediately
expanded during COVID-1910 ease the burden
flor our customers.

Leadership in a post-pandemicwarld

The rede that we play in the induostry’s
pcosvstem and the strategic decisions that
we take have given us a competitive odge.
Today, we are drawing up the necessary
steps o achieve our post-pandemic and
long-term objectivis, 25 we know that
the lack of 3 plan will only exacerbate an
already challenging situation

This new strategy will call for leaders
within our organisation to act with orgency,
pte with transparency, provide
fates and respond productively

b it will take a long time forthings
normal, we will maintsin asharp
e health and well-being of our
ployecs. and society at large. Itis
consistent focos oa the customer
imnovation in the company.

kit offier solutions. that empower

e

merexsingly relying on oaline wols o eng
with customers and carry out the secessary
processes — & practice we will continue by
expediting the adoption of technological

innovations 1w combat challenges arising in the

post-pandemic era.

Our Tebtom programme has continwed 1o
be our point of differentiation during these
difficult times. We have offered prescription
refills and medical delivery to all our members
across 4 cities in Saudi Arabis; reached om
to members with chronic conditions to ensure
they were safe: activated a telemmdicine
service in partnership with the biggest health
providers in the kingdom; responded to over
400,000 calls, incloding 5000 critical cases:
and dedicated part of our team to respond 1o
calls to the health ministry’s botline.

Toscknowledge the significance of
menta] bealth and prowet the bealthof ous
elients, employees. and the community, we
partnered with Labavh — an online mental
beabth platform — to offer the public ooline
sessions and consultations with experts in

menial health
The epormous scale of the pandemie has
made me realise that leadership in such an
uncertain, fsi-moving crisks means preparing
oneself to lead With empathy and make apath
forward fuoe adh

Tal Nazer
(CED & Managing Divertey,
Buca Arabia
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THE RISING BURDEN OF MEDICATION IN KSA:
A PRAGMATIC APPROACH TO MINIMIZE IT

MISSION

As the Kingdom's largest healthcare insurance provider, Bupa Arabia has an important role to play
with its life-touching healthcare solutions, tailored specifically for the Saudi market.

The company delivers health cooperative insurance to international standards for individuals,
families and the largest companies and establishments in the Kingdom.

Always on the forefront of anticipating and meeting local market needs, Bupa Arabias research
identified that the Implementation of a Generic Medicine Framework in KSA can Save SR10 BN
Annually.

The company released a Whitepaper entitled “The Rising Burden of Medication in KSA: A Pragmatic
Approach to Minimize It".

STRATEGY

The authoritative Whitepaper is considered the first-of-its-kind to explore generic medicine
legislations in the Kingdom. At the heart of our communication strategy was the message of Bupa
Arabias knewledge and understanding of the local market.

We leveragedthe report and its findings, condensing them into powerful key messages.

The objective was to demonstrate the company’s positive contribution to Vision 2030 and Saudi
Arabias'healthcare and local manufacturing ambitionsBupa Arabia identified in its newly released
Whitepaper, the importance of implementing a generic medicine framework (legislation) for the
development of the healthcare sector in Saudi Arabia, as part of Saudi Vision 2030.

APPROACH

The key benefits of a Generic Medicine Framework for Saudi Arabia set out were as follows:

« Meets Vision 2030 healthcare objectives

» Annual savings of SR10 billion on medication spending

« Improved healthcare services

« Boosts local manufacturing of drugs

« New employment opportunities in the local pharmaceutical industry

The concept of the campaign focused on positioning Bupa Arabia as a local company that
proactively contributes to and supports Saudi Arabia’s economic, social and healthcare goals.
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Implementation of generic medicine framework in KSA can save SR10bn
annually
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BUPA ARABIA
HEALTHCARE INNOVATION FOR THE SAUDI MARKET

THE WINNING CAMPAIGN OF (BEST PROFESSIONAL SERVICES CAMPAIGN)
AT MEPRA 2021 AWARDS & (CONSUMER AWARD) AT ICCO AWARDS 2022

MISSION

As the Kingdom's largest healthcare insurance provider, Bupa Arabia has an important role to play
with its life-touching healthcare solutions, tailored specifically for the Saudi market.

Always on the forefront of anticipating and meeting local market needs, Bupa Arabia launched two
new product offerings specifically aimed at Saudi Arabia’s B2C customers.

STRATEGY

For this unique set of products in the insurance industry, W7Worldwide needed to develop a smart
campaign that tackled the B2C segment of the market.

The new products needed a whole new way of communicating and engaging with the target
audiences abput healthcare insurance.

At the heart'of our communication strategy was the message of Bupa Arabia as the most innovative
healtheare insurance provider who disrupts the market with its customer centric approach that
positively changes the perception of insurance.

APPROACH

The approach for the Bupa Parent products revolved around conveying the innovative approach of
Bupa Arabia in creating a person-centered offering that relieves working adults with elderly
parents of the worry about their health.

The equally customer focused Saudi Families and domestic workers products address specific
local market needs in providing insurance to cover potentially expensive treatments.

The concept of the campaign also focused on positioning Bupa Arabia as a local company that
curated these unique new products and services specifically for the Saudi market.
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Bupa Arabia rolls
out COVID-19 measures

For the ﬁrst time in Saudi Bupa Arabia
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SOCIAL & ENVIRONMENTAL RESPONSIBILITY
DIGITAL LEADERSHIP

MISSION

After the CCHI (Council of Cooperative Health Insurance) announced that all companies need to stop
using plastic cards and instead introduce digital cards, Bupa Arabia took it upon itself to ensure full
support of the initiative and enabling it by stressing the benefits to the environment of the
initiative.

STRATEGY

We developed our strategy around making the environmental angle and digital leadership the story
hook for the campaign for maximum leverage.

\We highlighted the healthcare insurance sector’s use of plastics and how digitalization reduces the
use of plastics in the Kingdom.

\We also talked about the digital platforms in Saudi Arabia and how Bupa Arabia is aligned with
Vision'2050 and government direction with its investments in its digital services, to have one of the
most advanced technology platforms.

APPROACH

To understand the environmental impact of the use of plastics, the team researched the key facts
and figures concerning the use of plastics globally and in the insurance industry.

The urgent need for environmental and climate action to address the “plastic waste crisis”
prompted Bupa Arabia for Co-Operative Insurance to affirm its commitment to proactive efforts
that contribute to protecting the planet, through digitalization.

The company adopted the initiative of the Council of Cooperative Health Insurance (CCHI) to reduce
the use of plastic cards under the "Easier for You" campaign with the introduction of its digital
cards.
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ANALYZE THE FUTURE

TECHNOLOGICAL ADVANCEMENT
THROUGH TECHNOLOGICAL PLATFORMS

l

MISSION

IDC CIO Summit 2020 brought together global analysts, market leading vendors and 500 of the GCC
and MENA region's most influential C-Suite leaders to make sense of the rapidly evolving digital
transformation landscape and shape the digital strategies of tomorrow.

The event is the premier and biggest technology conference in the region and had to pivot to a
virtual format due to Covid-19 in 2020.

STRATEGY

Our'strategy was to establish industry authority for IDC CIO with thought leading content through
difficult,times.

We prometed the conference’s aims to raise awareness of the acceleration of technological
developmenbduring COVID-19 and under Vision 2030s digital transformation program.
W/Worldwide produced a campaign that provided multiple opportunities to create awareness and
visibility before, during and after the CI0 Summit, maximising exposure, and available budget.

APPROACH

« To create a bridge with Saudi audiences, we outlined the event’s contribution to the Kingdom's
Vision 2030 ambitions under its digital transformation program.

« The team engaged in a proactive medial relations program to invite sector specific, national and
regional media to attend the Cl0 Summit, taking advantage of this year's more accessible virtual
format.

« Qur highly targeted media relations effort achieved coverage of the event with both industry and
national media outlets, featuring thought leading content and key messages.
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MENA
INFORMATION SECURITY
CONFERENCE 2 0 2 1

CYBERSECURITY VIGILANCE
MONITORING & MITIGATION

(BEST USE OF REPORTING AND MEASUREMENT IN A CAMPAIGN)
WINNING CAMPAIGN OF DIGITAL MEPRA 2021 AWARDS

MISSION

The Middle East and North Africa Information Security Conference (MENA ISC) represents the
biggest Cybersecurity Conference in the MENA region.

Hosted by cybersecurity advisory company VirtuPort for the past 9 years, the 2021 event took place
in Riyadh as a virtual event on 25th - 26th May, featuring the theme “Continuous Monitoring and
Mitigation.

Understanding the Impact in a 56 Era".

W7Worldwide was elected as communications partner to MENA ISC for the fifth year running on the
strength of its cybersecurity and technology credentials.

STRATEGY

MENA'ISC 202t brought together the best and brightest in the information security field, creating
opportunities for conference attendees to learn about Cybersecurity’s most important issues in the
MENAregion through first-hand interactions with peers, luminaries, and top companies sponsoring
the event.

Building on our previous years' experience of helping to continuously grow visibility and reach of
this important industry event, W7Worldwide produced a strategy that provided multiple
opportunities and touch points to create awareness and visibility before, during and after MENA ISC,
maximising exposure, and available budget.

APPROACH

W7Worldwide faced a major challenge in 2021 as MENA ISC took place right after Eid.

This meant Ramadan and Eid fell into the pre-event PR campaign phase.

Hence W7Worldwide created a strategy built on our powerful media relationships and experience of
promoting virtual events with engaging digital PR campaigns.

W7Worldwide is characterized by its ability to understand not just the brand, but the entire market
the brand operates in.

We diversified the channels for communications for MENA ISC 2021 by integrating, Newspapers,
broadcast and social media into one platform.

W7Worldwide produced a strategy that provided multiple opportunities and touch points to create
awareness and visibility before, during and after MENA ISC, maximising exposure and available
budget.
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Leading Cybersecurity Conference MENA ISC 2021 To Spotlight Cyber Vigilance In The 5G Era
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NUTANI>S

LAUNCHING A BRAND
IN THE COMPETITIVE SAUDI MARKET

MISSION

Nutanix is a global leader in cloud software and hyperconverged infrastructure solutions, making
infrastructure invisible so that IT can focus on the applications and services that power their
business.

Companies around the world use Nutanix Enterprise Cloud 0S software to bring one-click
application management and mobility across public, private and distributed edge clouds so they
can run any application at any scale with a dramatically lower total cost of ownership.

The PRL was picked up by several notable media outlets such as Intelligent CIO, Intelligent Tech
Channels, Intelligent Data Centers and Trending Business Insights and among others.

STRATEGY

The,W7Worldwide team had conducted a media relations exercise to secure mass coverage.

The W/Worldwide team had crafted a PRL outlining Nutanix to host a enterprise cloud conference
in SaudpArabia.

The W/Worldwide team conducted a media roundtable to further educate the people on cloud
computing.

APPROACH

« The W7Worldwide team had crafted a PRL outlining Nutanix to host a enterprise cloud conference
in Saudi Arabia.

« The W/Worldwide team conducted a media roundtable to further educate the people on cloud
computing.

« The W7Worldwide team developed a PRL for highlighting the grand opening of Nutanix office in the
Kingdom of Saudi Arabia.

« The team had conducted a media relations exercise before hand to identify the appropriate target
audience.
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Nutanix Opens New Office In Saudi Arabia

Nutanix invests in new office, in addition to hiring resources in order to accelerate business g1

@ 2, CXO Staff 2+ Nov 18, 2019
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ORACLE

TURN CHANGE INTO OPPORTUNITY
OPENWORLD MIDDLE EAST 2020

MISSION

Oracle is an American multinational computer technology corporation that sells database software
and technology, cloud engineered systems, and enterprise software products—particularly its own
brands of database management systems.

“Oracle OpenWorld Middle East” took place 14th-15th January 2020 at the World Trade Centre in
Dubai.

W7Worldwide were retained to translate the video of the main Keynote presentations into Arabic
and adapt to maximise Oracle’s global and regional audience reach with Arabic speaking target
audiences.

STRATEGY

In 2020, Oracle was the second-largest software company by revenue and market capitalization.
Oracles, mission is to help people see data in new ways, discover insights and unlock endless
possibilities.

The company, produces its global series of annual “Oracle OpenWorld” events, bringing together
thoughtleading industry influencers and decision makers, discuss developments in the industry in
the various world regions and educate the market on its latest technology solutions.
Communication is influenced by and influences culture; it is therefore essential to understand the
unique culture of the Arabic language when developing communications messages and content.

APPROACH

In order to translate the entire event in record time, our team divided the content into three major
sections consisting of half an hour each.

The translation process was headed by a technical lead who remained closely involved throughout
the process to ensure the transcribing was done right, particularly in respect of accuracy of
specialist terminologies.

Our in-house creative team managed the syncing and execution of the translation.

The team extracted key messages of each section, Keynote and topic of the video and divided them
among the in-house content developers and translators.
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BAREFOOT LUXURY
COMMITTED TO THE KINGDOM'S PEOPLE & ENVIRONMENT

MISSION

Soneva is a world leading, award-winning sustainable luxury resort operator in the Maldives and the
original ‘Barefoot Luxury’ brand.

With no tangible presence in the Saudi market, W7Worldwide created a fully integrated and targeted
communications strategy to introduce the concept to relevant target audiences as an aspirational
and experiential dream destination.

We needed to introduce and highlight a new concept for luxury and opulence along the tracks of
“less is more” especially that in Saudi Arabia luxury is synonymous with gold and marble.

STRATEGY

Soneva offers responsible tourism with Intelligent Luxury in mind.

The company believes that luxury is about reconnecting with oneself and the natural environment.
The missien is to create experiences for guests that provide real luxury in a sustainable manner
and are meaningful, rare, and memorable.

Building on'the Kingdom’s own vision for sustainability and an environmental conscious approach,
W/Worldwide sought to tie the Soneva’s approach to the environment with that of the country in
orderto create and establish a bridge that relates to the Saudi targeted audience.

We'worked towards reflecting the acronym SLOW LIFE
(Sustainable-Local-Organic-Wellness-Learning-Inspiring-Fun-Experiences) Soneva's philosophy on
our communication.

APPROACH

W7Worldwide team researched the best opportunities to highlight the brand and reach a wide range
of the targeted audience and public.

The team decided the right strategy to bring the Soneva experience alive, was to educate the target
audience about Sonevas history, its mission and philosophy.

W7Worldwide targeted the specialized outlets that would appeal to our target audience.

We also extended our reach to high profile TV coverage namely, MBC action.

We identified one of the most renowned TV shows on the popular ‘MBC Action’ channel called Eish
al Door, who were filming new episodes for their Season 3, as the perfect platform for our
campaign.
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THANK YOU

W/

WORLDWIDE
For more information:

\C\GATAP A f

@w7worldwide

Our Official Website:
www.w7worldwide.com






